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Real Inflation in The Context of Shrinkflation and Skimpflation®

Shrinkflasyon ve Skimpflasyon Baglaminda Reel Enflasyon

ABSTRACT

OZET

® Haluk YERGIN' @ Nida GUNSAN? @ Kaan YIGENOGLU3

'Van Yiiziinci Yil University, Ercis Business Administration Faculty, Department of Economics, Van/Tiirkiye, halukyergin@yyu.edu.tr

2Van Yiiziincti Y1l University, Institute of Social Sciences, Van/Tiirkiye, nidagnsng3@gmail.com

3Van Yiiziincti Y1l University, Ercis Business Administration Faculty, Department of Economics, Van/Tiirkiye, kaanyigenoglu@yyu.edu.tr

One of the most important issues of macroeconomics, which deals with the structure, performance,
and behaviour of the economy, is inflation, the continuous increase in the general level of prices.
Inflation can be expressed in numbers, but inflation is more than just numbers, both economically
and socially. For this reason, inflation is one of the most important issues in the economic literature
since it affects many parameters such as economic sustainability, income distribu-tion,
competitiveness, and purchasing power. In countries with high inflation, producers who are worried
about the increase in costs make changes in the quality and quantity of products with high
substitutes. This decrease in quality and quantity is not clearly reflected in inflation calculations. As
the inflation rate increases, such practices increase. As a result, the fact that the consumer pays the
same amount for a product that is less in quantity and of lower quality repre-sents the part of
inflation that is not considered. Therefore, there is a difference between the inflation rate and the
inflation rate experienced by the society. While not adding the difference defines inflation, adding or
subtracting this difference in quality and quantity defines real inflation. In this study, the concept of
real inflation because of the concept of shrinkflation and skimpflation is analysed in the theoretical
framework.

Keywords: Inflation, Shrinkflation, Skimpflation, Real Inflation, Turkiye

Ekonominin yapisi, performanst ve davramslariyla ilgilenen makroekonominin en onemli
konularindan biri, fiyatlar genel diizeyindeki siirekli artis olan enflas-yondur. Enflasyon rakamlarla
ifade edilebilir, ancak enflasyon hem ekonomik hem de sosyal agidan rakamlardan cok daha
fazlasidir. Bu nedenle enflasyon, ekonomik siirdiiriilebilirlik, gelir dagilimi, rekabet giicii ve satin
alma giicti gibi bircok parametreyi etkiledigi icin ekonomi literatiiriiniin en 6nemli konularindan
biridir. Enflasyonun yiiksek oldugu iilkelerde maliyetlerin artmasindan endise eden treticiler,
ikamesi yiiksek olan tiriinlerin kalite ve miktarinda degisiklige gitmektedir. Kalite ve miktardaki bu
diisiis enflasyon hesaplamalarina net olarak yansimaz. Enflasyon orani arttikca bu tiir uygulamalar
da artmaktadir. Sonug olarak, tiiketicinin daha az miktarda ve daha disiik kalitede bir tirtin i¢in aym
miktar: 6demesi, enflasyonun dikkate alinmayan kismini temsil etmektedir. Dolayi-siyla enflasyon
orani ile toplumun yasadig1 enflasyon orani arasinda fark vardir. Bu farkin eklenmemesi enflasyonu
tamimlarken, nitelik ve nicelik farkimin eklenmesi ya da c¢ikarilmasi gercek enflasyonu
tanimlamaktadir. Bu ¢alismada, shrinkflasyon ve skimpflasyon kavramlari nedeniyle gercek
enflasyon kavrami teorik cercevede incelenmistir.

Anahtar Kelimeler: Enflasyon, Shrinkflasyon, Skimpflasyon, Gercek enflasyon, Ttirkiye
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1. Introduction

Inflation is one of the important topics of macroeconomics.
Inflation is a fundamental economic concept for economists and
policymakers as it has an impact on macroeconomic variables such as
employment, growth, and interest rates. Although we speak of high
inflation when monthly price increases exceed 6 percent, it is not
possible to determine an exact rate for high inflation. An important
indicator of high inflation is that all economic units do not consider the

rate of price increase as the most fundamental variable when making
decisions on production, consumption, saving, investment, etc. If high
inflation rates persist in a country for many years (15-20 years), this
situation leads to a chronic inflation problem in the country. It is quite
difficult to break and prevent the inertia of inflation that persists for
many years. Because in countries with inflation problems,
expectations are determined based on the continuity of price increases.
In countries experiencing inflation inertia, producers increase prices
in the face of high wages. Price increases trigger wage increases again.

" This study is an extended version of the abstract presented at the Van Lake International Social Sciences Challenges and Opportunities Congress.
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It is not very easy to break the vicious circle created by this situation.
Inflation inertia, akin to a self-sustaining cycle, perpetuates the
persistence of inflation as it feeds upon itself once ignited. Increasing
inflation has negative effects on income inequality, poverty, and
purchasing power. Inflation, which has been on a downward trajectory
for many years, has been on a rapid rise all over the world since 2019.
As a result of the supply and demand shocks caused by COVID-19, the
energy crisis caused by the Russia-Ukraine war, as well as wars
between other world countries, the chaos in the world is increasing
day by day. Amidst the tumultuous backdrop of chaos and uncertainty,
the global macroeconomic landscape is marked by a concerning trend
of declining performance and escalating risks. Measuring inflation
accurately is an important step in the fight against inflation. The GDP
deflator, among the earliest techniques for gauging inflation, is
calculated by dividing Nominal GDP by Real GDP and then multiplying
the result by 100. This method yields the percentage fluctuation in the
prices of goods and services produced domestically within a country.
However, the result obtained here reveals the problem of inflation that
does not affect nominal but affects real terms. These are shrinkflation
and skimpflation. Shrinkflation, which is a decrease in the weight or
size of a product, and skimpflation, which is the reason for the low
quality of the service provided, are important consequences of high
inflation, which we have frequently encountered recently, and which
reduces our quality of life. To prevent cost increases in the face of
rising prices, in other words, it is a marketing strategy to protect
themselves from high costs caused by inflation. In an increasingly
competitive environment, producers develop various practices to hold
onto the market. For example, a producer who sells a 60 gm. chocolate
bar for 20 1, to cut costs in the face of increasing costs, makes changes
in the weight or size of the product he sells to reduce his costs and
starts to sell the product at the same price by reducing the weight of
the chocolate bar to 55 gr. while selling the 60 gm. chocolate bar for
20 b. This situation, which creates an asymmetric information
problem between the producer and the consumer, is an unethical
result in terms of the economy and society because of inflation. Since
the consumer is price-orientated, he first looks at the price of the
product he will buy and does not pay attention to the quantity. This
change is noticed by consumers over time. Another important point is
that this change is not reflected in the result of the deflator used in
inflation calculation. This situation should be taken into consideration
within the scope of the policies to be implemented and the fight against
inflation. Namely, in the index obtained as Nominal GDP / Real GDP x
100, based on the chocolate example given in the previous paragraph,
it is calculated that the chocolate is 60 gm. and its price is 20 b.
However, the price of chocolate, which does not decrease in the face of
decreasing quantity when it is 55 gr. is not evaluated in the index. In
this case, a concept of inflation that is not reflected in inflation
calculations but has a real effect emerges. This concept is called real
inflation in this study.

In this article, the concepts of shrinkflation and skimpflation,
which arise because of high inflation, will be introduced in outline and
based on this framework, the concept of real inflation, which is not
directly reflected in the calculation of the GDP deflator used in inflation
calculation, will be explained. In the first part of the article, the
conceptual framework of the concepts of shrinkflation and
skimpflation will be explained, while in the second part, the concept of
real inflation, which is not reflected in the GDP Deflator, which does
not affect the nominal but has a real effect, will be discussed. In the
conclusion section, a general evaluation is made.

2. Conceptual Framework of Shrinkflation and

Skimpflation Concepts and Literature Review

Inflation, which is among the important indicators of
macroeconomics, is an undesirable situation for all segments of
society. This is because inflation, with its social and economic
consequences, is more than what the figures express. Since one of the
basic conditions of a stable economy is to achieve and maintain price
stability, the inflation phenomenon is an important macroeconomic
problem that countries have been struggling with for years within the
framework of their internal dynamics (Songur and Sertkaya, 2020).
The whole world entered a global trend with COVID-19. In Tiirkiye,
total demand contracted and the money supply increased due to the
pandemic. There was high inflation, low interest rates, uncontrolled
increase in money supply and then a demand explosion. Inflation
started to increase due to all these. In addition, the confidence problem
caused by political turmoil triggered the markets. Due to socio-
economic and political reasons, Tiirkiye's trend was different from the
rest of the world. Figure 1 shows Tiirkiye's inflation rates for the 2005-
2022 period.

Figure 1
Inflation Rates in Tiirkiye (Annual % Change)
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The problem of high inflation negatively affects the expectations
and behavior of economic units by reducing predictability in an
economy (Erer, 2023). In the face of rising inflation, producers will be
adversely affected first, and then consumers will start to be adversely
affected. In the face of severe rising inflation, producers will change
the quantity, size, and quality of their products while keeping the price
of the goods they produce the same to reduce their costs. Since
consumers are more price-oriented, they do not notice this
deterioration in goods in the first place. In other words, an asymmetric
information problem arises between producers and consumers. While
producers have information about the deterioration in the goods they
produce, consumers have incomplete information. Thus, the concept
of shrinkflation and skimpflation, which emerges in the face of high
inflation, is both an inflationary concept that is the result of high
inflation and a marketing strategy for producers. Figure 1 shows
examples of shrinkflation and skimpflation.
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Figure 2
Examples of Shrinkflation and Skimpflation
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Figure 2 illustrates the changes in the quantity, size, and quality of
products due to shrinkflation and skimplation. As can be seen in the
figure, there has been no change in the prices of bread and chocolate,
but the quantities of the products have decreased.

2.1 Shrinkflation

Shrinkflation and skimpflation are both causes and consequences
of inflation. Shrinkflation is not a new phenomenon in the literature.
Since costs increase when inflation is high, companies change the
weight of the product while keeping the price the same to reduce costs.
Shrinkflation and skimpflation are painful consequences of inflation.
In general, when shrinkflation is first applied, the changes in products
take time and are noticed by consumers over time. Shrink' in English
means to shrink and reduce. Shrinkflation is a term made up of two
separate words: shrinkage and inflation. The "shrink" in shrinkflation
refers to the change in the size of products, while the "-inflation" part
refers to inflation, i.e. the increase in the price level (Liberto, 2021).
Shrinkflation is a reduction in the size or quantity of a product while
its price remains the same. According to Wood (2022), shrinkflation is
defined as the practice of reducing the size of a product while
maintaining the sticker price. Shrinkflation was introduced by
economist Pippa Malmgren (Rosalsky, 2021). While this marketing
strategy to avoid inflation minimizes production costs for producers,
it reduces the quality of products used by consumers. As inflation
soars, the sale of low-unit price packs jumps; FMCG (Fast Moving
Consumer Goods) firms go for grammage cut bridge packs or It has
been observed that some consumers are turning to affordable bundles
or LUPs (Low Unit Price Pack) to manage their monthly shopping
budgets.

Shrinkflation is a form of inflation that is not easily visible to
consumers. Even if the reduction in quantity or size of products due to
inflation is not very noticeable, due to the high inflation that the world
has experienced recently, any reduction in products by companies
affects the consumer basket. To overcome the high costs in the world
and in Turkiye, some companies reduce the product packages without
changing the price (Venkatesan and Tandon, 2022). This practice is
perceived by firms as a hidden tactic to increase profit margins or
maintain profit margins during rising input costs. This is because it
increases during periods of rising inflation when companies must cope
with rising costs of ingredients, packaging, labour, and transport. It's
not entirely the consumers' fault if they don't notice. People are
generally price-conscious; they tend to notice that the net weight of a
box of cereal has gone down by half an ounce, or that a 2-litre Coke is
now only 1.75 liters. "They are more sensitive to changes in price than

to changes in quantity. Of course, companies have known this for
years" (Wood, 2022: 3).

The concept of shrinkflation has been widely discussed in the
literature in recent years. For example, Kim (2022), uses data from the
retail milk market in South Korea to analyze how consumers react
differently to package downsizing and package price increases that
cause the same degree of the unit price increase. The study finds that
consumers strongly prefer package downsizing to package price
increases and that this trend has not diminished over time. Wood
(2022) discusses the ethical implications of shrinkflation and presents
case studies of organizations that have implemented shrinkflation,
such as Mondelez International and PepsiCo, and their results. The
article highlights the importance of organisations being transparent
with consumers about shrinkflation and the potential backlash they
may face if they are not. The article also discusses the role of
government intervention in contributing to shrinkflation, and the
potential consequences of policies such as price controls and subsidies.
Chaliot and Serfes (2024), show that the presence of inattentive
consumers who do not notice subtle reductions in product size leads
to higher prices per unit, especially in less competitive markets.
Downsizing reduces the utility for all consumers and should be
addressed. Erdogan and Giirbiiz (2023) stated that shrinkflation and
loss of quality inflation have an impact on consumers' purchasing
decisions and have a negative impact on marketing ethics and
sustainable development. Saleh et al (2018), in a study aimed at
understanding consumer attitudes towards packaging shrink in Egypt,
found that while Egyptian consumers are aware of packaging shrink,
their attitudes towards it are not very positive. This suggests that
companies may need to work harder to maintain customer loyalty.

The factors causing shrinkflation can be listed as follows:

—  Cost-push inflation: If the cost of inputs such as labor or raw
materials rises, firms can pass these costs on to consumers in
the form of higher prices. However, if firms are unable or
unwilling to raise prices, they may instead choose to reduce
the size of their products while keeping their prices the same
(Dholakia, 2021).

—  Competition: In a competitive market, companies are
constantly looking for ways to reduce their costs to beat their
competitors. One way to do this is to reduce the size of their
products without reducing the price. This can be a successful
strategy if consumers are unaware that the size of the product
has changed (Thompson, 1984).

—  Consumer behavior: Some consumers may be less sensitive to
changes in the size of a product than to changes in its price.
This means that companies can reduce the size of their
products without losing a significant number of customers
(Kagan, 2022).

2.2. Skimpflation

In addition to the concept of shrinkflation, another concept that has
become widespread in the literature is that of skimpflation.
Skimpflation symbolises the deterioration in the quality of a product
or service for the same price (Kireeva, 2022). In other words,
skimpflation means cutting costs and reducing services. For example,
hotels may change their housekeeping services. Instead of hiring
workers to clean guest rooms every day, they can hire workers to clean
them every other day. This helps to reduce labour costs (Bennett,
2022: 3-4). The reason why companies reduce the quality of their
products or services is that they want to maintain their profitability by
reducing the quality of the materials they use or the number of people
they employ (Euronews, 2022).

Skimpflation has not been very well analyzed in terms of its effects
and consequences, so its effects and consequences have not been fully
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revealed. The service sector accounts for 57 percent of the US
consumer price index (Tradingeconomics, 2023). This ratio clearly
shows the importance of skimpflation. In Germany, this ratio is 50.3
percent. Negative changes in the quality and variety of services should
be reflected as inflation, while improvements and developments
should be reflected as disinflation. Skimpflation and its effects are not
reflected in inflation rates, hiding real inflation rates and their impact

on consumers. Services account for 43.5% of the total euro area CPL

Table 1
Ratio of Services Sector to CPI in Selected Countries

Countries Services CPI and Years
HCPI Rate (%)

USA(CPI) 57.0 1950-2024
Germany (CPI) 50.3 1992-2024
European Union

(HCPI) 435 1991-2024
France (CPI) 50.1 1961-2024
United Kingdom (CPI) 47.0 1952-2024
Italy (CPI) 42.4 1997-2024

Source: Tradingeconomics, Euro Area Services Inflation.

https://tradingeconomics.com/euro-area/services-inflation _ (Access  date:
15.04.2024).

* The table has been created by us.

* CPI(CPI, measures the change in the average level of prices of a fixed
basket of consumer goods and services)( Central Statistics Office, 2024).

* HCPI (The HICPs enable international comparisons of inflation rates to
make between member states within the European Union)(Central Statistics
Office, 2024).

Changes in the quantity and quality of products and services,
especially positive or negative changes in the quality of services, are an
obstacle to obtaining real values in GDP measurement if they are not
reflected in prices, and as a result, the deflator is under- or
overestimated. In other words, the real deflator cannot be obtained.
Since inflation is a result of the deflator, shrinkflation, and
skimpflation are an obstacle to real inflation. Skimplation and
shrinkflation refer to the difference between nominal and real
inflation. In the next section, the relationship between these two
concepts and real inflation is explained with the help of formulae and
tables.

3. Real Inflation

To talk about the existence of inflation in an economy, the supply
and demand balance in the economy must be. When this balance is
disturbed, there is a supply and demand shock. However, an increase
in the price of a good does not mean inflation. To talk about inflation
in an economy, prices must rise continuously. For this purpose, the
price index in the basket of goods created to calculate inflation based
on the base year is analyzed (T{iziin, 2023: 396-397). The inflation rate
is the percentage increase in the general level of prices in a period.
When GDP data are analyzed, it is seen that nominal GDP increases
faster than real GDP, and the reason for this is inflation. While real
GDP analyzed increases in a way that reflects only the physical increase
in production, nominal GDP increases in a way that reflects both the
physical increase in production and the increase in the prices of goods
and services (Yildirim, 2019: 18). To evaluate economic developments
in a healthy way, real and monetary movements should be
distinguished. Economic events, which are divided into real and
nominal, are tried to be measured by different methods and indices
(Emek, 2020: 8). Three different indices are used in the calculation of
inflation: Consumer Price Index (CPI), Producer Price Index (PPI) and
GDP deflator.

According to Mankiw (2016), the GDP deflator, also called implicit
price deflator, is a statistical method used to calculate inflation. It is
calculated by dividing Nominal GDP by Real GDP. The GDP deflator
reflects what happens to the general price level in the economy.

GDP Deflator = Nominal GDP / Real GDP x 100

The main difference of the GDP deflator from the indices used in
other inflation calculations is that it is not based on a basket of goods
and services, but tracks price changes in the entire economic output of
a country (Man Institute, 2021).

In economic life, there may be situations that are not reflected in
the indices but have the characteristics of inflation because they cause
the relative price structure to deteriorate. For example, in the USA in
the 1920s and in the Netherlands in 1930, falling costs as a result of
technological developments were not reflected in prices, but increased
profits excessively. Giersch evaluated this situation within the scope of
the phenomenon of "relative inflation" and explained it as "income
inflation" (Paya, 2013: 439). The concepts of shrinkflation and
skimpflation, which occurred because of high inflation because of
COVID-19 in the world and the Russian-Ukrainian war, are important
concepts that we face today. The concept of shrinkflation, which is
expressed as a decrease in the size or quantity of the goods, and the
concept of skimpflation, which causes a decrease in the quality of
services, are not included in the calculation of inflation. This situation
emphasizes the concept of real inflation in the study. When these
changes made by producers in the weight, size, or quantity of goods
are not included in the inflation calculation, the inflation calculation
becomes inaccurate. Therefore, the difference between the actual
inflation and the statistically calculated inflation can be defined as real
inflation.

Explanation of the concept of real inflation with the formula:

The following formula for real inflation has been formulated by us and
labeled as the HNK hypothesis.

HNK Hypothesis

Real Inflation= Nominal Inflation + skimpflation + shrinkflation
Example 1:  Real Inflation= % 20 + %2+%1
Real Inflation= % 23

Although the inflation (nominal) calculated in the above example is
20 percent, 2 percent due to the deterioration in the quality of
products, 2 percent due to the decrease in the quality of service in the
service sector, and 1 percent due to the decrease in the quantity of
products should be added to the nominal inflation.

Example 2:  Real Inflation= Nominal Inflation + skimpflation
+ shrinkflation
Real Inflation= % 10 -% 2 %1
Real Inflation= %9

There is not always deterioration in the quality of products or the
service sector; when there is improvement, the improvement should
be reflected in the rate. In the example above, Skimpflation is therefore
shown as (-) negative. The result is reflected as a decrease in the
nominal inflation rate.

Example: Assume that the relative effect of bread on total income
is 10%. Accordingly, let us explain the effect of a 10% decrease in the
weight of bread at the same price on total inflation with the help of the
example given in the table below.
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Table 2
Shrinkflation Sample Table
Decrease
Grammage Price Increase Impact (%)
2000 gr. 30b
1800 gr. 30b - %10 %1

*The table has been created by us.

As seen in the table, let's assume that the weight of bread is initially
2000 gr. When the price is 30%, there is no effect on inflation in case
of any increase or decrease. However, when there is a 10% decrease
in the weight of the bread, the weight of the bread decreases to 1800
gr. and the price remains the same. In this case, a 10% decrease caused
1% inflation. Normally, the price of bread should increase while its
weight remains the same, or the price is expected to decrease when its
weight decreases. However, in an increasingly high inflationary
environment, producers change the weight/size of their products to
fight against increasing costs and sell their products at the same price.

Example: A reduction in the quality of the service against high costs
is defined as skimpflation. Therefore, a 10 percent decrease in the
services provided in the service sector has a 5 percent effect on
inflation. For example, let us assume that the tourism sector has a 20%
share of total inflation. Accordingly.

Table 3
Skimpflation Sample Table
Decrease in
. . o
Service Price Service Quality Effect (%)
Accommodation 2000 b (nightly
rate)
Accommodation 2000b - %10 %2

* The table has been created by authors.

Let's assume that there is a 10% decrease in the quantity of the
service provided by a hotel where the nightly accommodation fee is
2000 b. In this case, a 10% decrease caused inflation of 2%. While
people could stay all-inclusive in a place where the accommodation fee
was 2000b per night before, when there is a 10% decrease in service
quality, they will have to pay the same price in case any service is not
deducted from the accommodation fee. In other words, even if prices
do not increase directly, consumers pay the same price and receive
lower-quality services. Moreover, these examples can be multiplied:
Narrowing the scope of insurance coverage in insurance policies,
airline companies reducing the number of stewardesses and thus
providing less service to consumers on long-haul flights, telephone
companies reducing the number of employees in call centers so that it
takes longer to reach you when you call for a technical problem

(Economicshelp, Skimpflation - Definition and examples.
https://www.economicshelp.org/blog/glossary/skimpflation/).
Table 4
Skimpflation Sample Table
. Change in Product o
Product Price Quality Effect (%)
Dark
) -
chocolate 5 cocoa beans
depends on the
cheap jackfruit seeds | price
Dark . .
5b and cocoa mix | and proportion of
chocolate .
(adulteration) the
cheap product

Skimpflation can lead to deterioration in service quality as well as
deterioration in product quality. Table 3 gives an example of
deterioration in service quality, while Table 4 shows the change in
product quality. Accordingly, while the price and quantity of a dark
chocolate bar remain the same, the addition of cheap cocoa beans to a
dark chocolate bar made from original cocoa beans changes the
content of the product and reduces its quality.

4. Conclusion

Shrinkflation, which means reducing the weight, size, or quantity
of products, or skimpflation, which means providing lower services for
the same price by reducing the quality of services or products, are
concepts that are not new in the literature and have emerged due to
high inflation. However, in today's world, where the economic and
social effects of inflation have been felt the most in the last 20 years
and have many negative causes, these concepts have started to come
to the agenda more and more due to high inflation. These types of
inflation, in which prices are generally the same but the quality of the
product decreases and the quantity decreases, cause incorrect inflation
calculations that are not reflected in the indices. In the fight against
high inflation, this situation should be taken into account both for the
protection of consumers and for policymakers to develop effective
policy implementations.

In a high-inflation environment, producers often charge the same
price or more when reducing the quantity of goods or reducing the
quality of services. This is not only unethical for producers and society
but also leads to lower living standards for individuals in society.
Shrinkflation and skimpflation have no nominal impact because they
are not included in the calculation of inflation, but they are inflation
problems that affect us in real terms. Shrinkflation and skimpflation
are economic phenomena that are more common in a high-inflation
environment and cause deterioration in the economic and social
structure.

High inflation is a source of many problems, not only economic but
also social. High inflation leads to a cascade of negative reactions.
Especially in high-inflation countries like Tiirkiye, more careful and
detailed inflation calculations will have healthier results in closing the
gap between actual inflation and headline inflation. The emergence of
bad goods, not low goods, will be prevented in the market. In other
words, the negative effects of bad goods, which is a different concept
from low goods, will be avoided as much as possible. In this respect,
governments need to strike a balance between market flexibility and
the consumer. The most important way to protect consumers in an
inflationary environment is to raise consumer awareness. Because in
an environment where prices increase rapidly due to cost increases,
changes in the quality and quantity of the product in order not to cut
demand are unethical and deceive the consumer. The problem of
asymmetric information arises here. While the producer has
information about the change in the quality and quantity of the
product, the consumer does not have this information. For this reason,
it is necessary to increase consumer awareness of all individuals in the
society. Although it may look like shrinkflation and skimpflation
during the high inflation period, it is a situation that damages
consumer confidence and economic stability.

While contraction and underinflation may not be evident in
traditional inflation calculations, their real-world impact on
purchasing power and consumer welfare is significant. Addressing
these issues requires a multi-pronged approach, such as increasing
supply chain resilience, promoting competition to reduce pricing
power, and ensuring transparency and accountability in business
practices. Policymakers should also prioritize measures such as
targeted fiscal stimulus, monetary policy adjustments, and
investments in infrastructure and innovation to support economic
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recovery and stability. By addressing the root causes of inflationary
pressures and promoting sustainable economic growth, governments
can mitigate the negative effects of inflation on businesses and
households and ultimately foster a more resilient and inclusive
economy.

Skimplation and Shrinkflation are seen as a strategy of some firms
in some countries around the world, a practice that masks real
inflation in high-inflation countries. This study argues that the
recently frequently heard concepts of shrinkflation and skimpflation
do not have a nominal effect because they are not included in inflation
calculations, but they do affect the inflation problem in real terms.
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In recent years, data mining applications have been widely used in academic and sectoral
studies as they provide speed and flexibility to sectors in areas such as decision support
systems, market strategy, and financial forecasts. Data mining tools, which enable access
to meaningful information in data stacks, contribute to increasing the sustainability level
of companies. Data mining techniques are widely used in customer relationship
management to improve flexibility, agility, and the ability to meet changing dynamics in
customer demands. In this way, while enhancing the customer experience of companies,
customer satisfaction and loyalty are also increased. This study aims to investigate the
variables that affect the insurance premium value that customers will pay in an insurance
company and the effect of the services provided by agencies on the insurance premium.
Within the scope of the study, information on 150 customers of an insurance company
operating in Ankara who have traffic insurance and the vehicle to be insured was
collected, analyzed, and classified using data mining techniques. As a result of the study,
the variable that affects the insurance premium the most is the traffic insurance level, i.e.
the driver's no-claims status. Whether the services provided by the agency affect the
determination of the insurance premium was investigated. As a result, no difference was
found in the utilization of the services.

Keywords: Data Mining, Insurance Risk Factors, Classification

Son yillarda karar destek sistemleri, pazar stratejisi, finansal tahminler gibi alanlarda
sektorlere hiz ve esneklik kazandirmas: nedeniyle, veri madenciligi uygulamalar1
akademik ve sektorel calismalarda yaygmn olarak kullanilmaktadir. Veri yiginlarinin
icindeki anlaml bilgiye ulasimasini saglayan veri madenciligi araglari, sirketlerin
siirdiirtilebilirlik diizeyinin artmasina katki saglanmaktadir. Giderek 6n plana ¢ikan
esneklik, ceviklik, misteri taleplerindeki degisen dinamikleri karsilayabilme
yeteneklerinin gelismesi icin miisteri iliskileri ydnetiminde yaygin olarak veri madenciligi
teknikleri kullanilmaktadir. Bu sayede sirketlerin miisteri deneyimleri iyilestirilirken,
miisteri memnuniyeti ve sadakati de arttirilmaktadir. Bu calismada, bir sigorta sirketinde
miisterilerin 6deyecegi sigorta prim degerini etkileyen degiskenler ve acentelerin
sagladig1 hizmetlerin sigorta primine olan etkisini arastirmak amaglanmistir. Calisma
kapsaminda Ankara’da faaliyet gosteren bir sigorta sirketinin trafik sigortasi yaptiran 150
miisterisine ve sigorta yapilmak istenen aracina iligkin bilgi toplanarak analiz edilmis ve
veri madenciligi teknikleriyle siniflandirilmigtir. Calisma sonucunda sigorta primini en
cok etkileyen degiskenin trafik sigorta basamagi yani siiriiciniin hasarsizlik durumu
oldugu gortlmiistiir. Sigorta priminin belirlenmesinde acente tarafindan saglanan
hizmetlerin etkisinin olup olmadigi arastirilmis ve hizmetlerden faydalanma durumuna
gore farkhilk bulunmadig: tespit edilmistir. Calismanin potansiyel miisterileri ve
risklerini belirleme agisindan sigorta sektoriinde faaliyet gosteren sirketlere katki
saglamasi beklenmektedir.

Anahtar Kelimeler: Veri Madenciligi, Sigorta Risk Faktorleri, Siniflandirma
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1. Introduction

The insurance sector, which has an important place among the
service sectors, is a global sector that has an important role in the
economy due to its functions of sharing and reducing risk. The sector,
which includes large funds around the world, operates widely in many
areas in Turkiye, and some insurance such as earthquake insurance
104). However, like many
developing countries, insurance in Turkiye is not yet a manageable
sector at the desired level. Insurance sector in Turkiye; The country
faces some basic problems such as the fatalism of the people due to
social and cultural characteristics, inadequacy of insurance education,
gaps in
competition, low premium production level of the sector, inflation and
imbalances in income distribution (Taskin, 2004: 15; Omiirbek and
Altin, 2008: 105-127; Giivel and Ondas Giivel, 2004: 41).

Many academic studies have been carried out to solve these and
similar problems in the sector. In the bibliometric study prepared on
the keywords "financial risk analysis" and "classification", a total of
910 articles belonging to the years 2013-2023 were obtained from the
ISI Web of Science database. RStudio Software was used to analyze the
data. The words that occur with high frequency according to the
keywords of the 910 articles examined in the study are given in Figure
1.

has become mandatory (Erol, 2013:

legal regulations encouraging companies to unfair

Figure 1
Word cloud
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Accordingly, it is possible to say that “classification” is 10%, “risk”
is 9%, “prediction” is 5%, “performance” is 4%, “model” is 4%,
“neural networks” is 4%, “discrimination analysis” is 4%. Especially
the keywords "risk" and "classification" are the words that have
become the most popular in the last four years, as seen in Table 1.

Table 1
Usage frequency of words by years

Year

2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023

Classification 6 16 30 40 53 64 82 109 127 149 153
Risk 6 13 19 33 47 57 68 85 106 130 134

Prediction 4 13 18 23 30 33 43 50 54 73 75

Performance 4 8 9 12 14 24 29 41 5 67 68

Model 1 4 5 13 20 25 28 41 45 51 52
Neural 10 1 22 2 6 2 8 8
Networks 3 7 7 7 34 4 5 5 5
Discriminatio 3 1 18 23 28 .

1 Analysis 34 4 49 57 57

When the factor analysis results of the keywords financial “risk
analysis” and “classification” are examined, it is possible to say that
these words are clustered in the same group.

Figure 2
Conceptual structure map
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At the same time, in the studies conducted in this field, it is seen
that the concepts of "credit risks", "classification" and "prevention" are
very close to each other in the conceptual structure map given in
Figure 2. Accordingly, it can be concluded that the keywords "credit
risks", "classification" and "prevention" are used together in the
studies.

When the studies in the literature are analyzed, it can be seen that
Fernandez-Fernandez et al. (2015), Kang and Yao (2019) make
classification using the clustering method. In their study, Fernandez-
Fernandez et al. (2015) made a classification of Spanish financial
institutions to contribute to improving banking supervision. They
benefited from four parameters: solvency, liquidity, size, and
profitability, and used the K-Means (Cluster) Analysis method
(Fernandez-Fernandez et al., 2015: 1196-1210). Kang (2019) adopted
an adaptive fuzzy weighted control method for information fusion of
financial risk assessment data and big data classification (Kang, 2019:
1950021). In his study, Yao (2019) grouped the financial risk early
warning model and industries into "profitable industries” and "active
industries" through K-means cluster analysis in the classification (Yao,
2019: 5915-5923). Hamidi et al. (2016) and Zhao (2022) used the
decision tree method. Hamidi et al. (2016) presented a new
classification approach based on decision trees using parameters such
as debt, equity, operating income and net income to evaluate credit
risk in the Moroccan financial market. (Hamidi et al., 2016: 1-6). Zhao
(2022), on the other hand, through the analysis of the financial risk
source factors of the block chain digital currency, the evaluation index
was created and then used the C&RT classification algorithm to
analyze it and evaluate and test the model (Zhao, 2022: 1356480).
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Zhang et al.(2018) and Gao et al.(2017) used Bayesian classification in
their studies. Zhang et al. (2018) used Bayesian classification and
Delphi method in their study to establish a financial risk intelligent
early warning system for colleges and universities. (Zhang, 2018: 274-
279). Gao et al., in their studies conducted in 2017 and 2018, suggest
that data mining can be used for financial stress testing. They propose
a new approach for stress testing financial portfolios based on Suppes-
Bayes Causal Networks (SBCNs) and machine learning classification
tools (Gao et al., 2017: 294-304). Huang and Wei (2021) and Hu et al.
(2021) They made classifications based on deep learning. In their
study, Huang and Wei (2021) proposed a new financial sensitivity
classification method based on deep learning (Huang and Wei, 2021:
1-8). Hu et al. (2015) created a new risk rating method based on
distance to default (DD) and order statistics (OS) to divide listed
companies into three ratings according to their financial risks (Hu et
al.,, 2015: 58-63).

Smiti et al.(2018), Cigsar and Unal (2019) and Jabeur et al. tried to
determine the most appropriate method by wusing different
classification algorithms (Simiti et al., 2018, 658-667; Cigsar and Unal,
2019: 8756505; Jabeur et al., 2020: 1161-1179).

It is seen that methods such as K-Means (Clustering) Analysis,
Decision Tree, Bayes Classification, Regression, and Deep learning are
mostly used in the studies.

Rapid changes in customer needs, trends and demands and the
development of technology not only cause radical changes in all areas
but also require changes in customer and service management in the
insurance industry. By storing large and complex data stacks securely,
meaningful data can be accessed. To predict the risks that may be
encountered in the insurance sector, to increase the company's sales,
and to adapt to change, different technologies must be used in the
sector, especially in customer relations management. In this way,
creating value for customers, ensuring customer loyalty, and
identifying potential risks of customers is possible with technologies
such as data mining and artificial intelligence used today (Omiirbek
and Altin, 2008: 105-127, Erol, 2013: 104, Bollier and Firestone, 2010:
1-66).

Different data mining applications have been made in the insurance
industry. Muslu (2009), Tosun (2006), Dogan et al (2018), Comert,
Kaymaz ( 2019) and Karatas (2009) used the decision tree method in
their studies. In the study of Muslu, the rules for the negative outcome
of damage notices, which is one of the important steps of the insurance
industry, were determined and the outcome of new notices was tried
to be predicted. Decision trees, one of the data mining methods, were
used to determine the risks that would cause negative outcomes. For
this purpose, Orange software, one of various data mining software,
was used. The application was developed and the rules of the decision
tree resulting from the application were evaluated. It will be
determined from the resulting rules that it will be meaningful as a risk
item. The results of this study will help the company predict whether
new notifications will result in positive or negative results (Muslu,
2009: 93-94). In the study of Tosun (2006), it was aimed to reach
results by using data mining methods to find the reasons for the churn
of credit card customers. Thus, in addition to information about why
customers were lost, an attempt was made to predict which types of
customers were lost more frequently (Tosun, 2006: 36-37 ). In their
study, Dogan et al., (2018) analyzed customer data of an insurance
company operating in Turkey with the K-Means algorithm. With their
analysis, they determined the characteristics of the company's similar
customers and made suggestions to develop new marketing strategies
accordingly (Dogan et al., 2018: 11-18).

In their study, Comert and Kaymaz (2019) obtained data from an
agency about its customers in its database in order to explain how to
use data mining as an auxiliary tool in managing the risk of fraud in

insurance companies, and those who were suspected of fraud and
those who were not in the damage claims were evaluated using the
J.48 algorithm of the decision tree model. It was tried to be estimated
through (Comert and Kaymaz, 2019: 364-390). In the study of Karatas
(2021), a survey form was created to determine the approaches of
insurance customers to the insurance concept and sector, their
opinions on traffic and automobile insurance, and to determine the
factors related to traffic accidents by performing risk analysis, and the
data were obtained and analyzed with the SPSS package program. The
data collected with the survey form was also analyzed with Decision
Tree, one of the Data Mining models. In the analysis study where the
Decision Tree model was used, the C&RT algorithm and CHAID
algorithms were tested and it was seen that the C&RT algorithm had
fewer errors than the CHAID algorithm and the C&RT algorithm was
used (Karatas, 2021: 8).

Erol (2013), Kasap (2007), Hsieh (2004), Izadparast et al. (2022),
Ata et al.(2008), Gep and Kumar(2012), Sahin (2018), Ata (2008),
Seferzade and Donmez (2020) used more than one data mining
method in the insurance sector in their studies and explained which
method was more successful in analyzing the available data. In his
study, Erol (2013) reveals the stages of the Atadata and knowledge
discovery process in the insurance sector for customer relationship
management with example studies. Data were taken from the
databases of a leading insurance company in its sector operating in
Turkey, and Apriori, K-Means, and Kohonen Networks algorithms,
which are among the main algorithms of VM, were applied to the data
sets. Following the application, information regarding Customer
Relationship Management was obtained (Erol, 2013: 104). In Kasap's
(2007) study, the results of using data mining in the insurance sector
were evaluated using customer data of an insurance company. When
we look at the main headings of the analyses applied to the data set,
these are association rules analysis, classification analysis, and
clustering analyses. In the study, customer relationship management
and data mining techniques, which are widely used especially in the
banking sector, were tried to be applied in the insurance sector. By
revealing the relationships between product-customer and company-
customer, an effort was made to increase policy sales according to
customers' preferences (Kasap, 2007:132-134). In his study, Sahin
(2018) aimed to estimate the risk level of a new customer in the
automobile insurance branch of the insurance industry by making a
risk assessment in line with the information contained in the
customers' automobile insurance policies. He preferred decision tree
and artificial neural network methods for his research. When he
compared the insurance risk prediction performances of the models he
obtained with his analysis, he found that both were at an acceptable
level and the prediction success of decision tree management was
higher (Sahin, 2018: 55-56). In his study, Ata (2018) used Association
Rules, one of the Clustering Analysis and Predictive Data Mining
algorithms, to determine the customer profile of a company operating
in the insurance brokerage sector and the suitable products for the
company's customers. With this study, it was determined what kind of
profile the best customer base draws and what kind of campaigns can
be made for which products (Ata, 2018: 57-58). Hsieh, (2004) created
a behavioral scoring model for a bank's credit card customers using
neural networks and association rules, and aimed to increase customer
loyalty by dividing customers into different groups according to their
behaviors and characteristics and recommending management
strategies appropriate to the characteristics of each group (Hsieh,
2004: 623-633). The aim of Izadparast et al.'s (2022) study is to
classify customers with similar characteristics and estimate the
approximate risk for each category according to these characteristics.
For this, they used decision trees and clustering methods. According to
the results obtained, the decision trees model gave better results
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(Izadparast, 2012: 699-722). Ata et al. (2008) examined survival
analysis methods within the framework of data mining and then
examined survival probabilities, damage probabilities, and regression
models for a data set of credit card holders. Risk factors that affect
customers' decision to stop using credit cards were tried to be
determined using regression models. It was concluded that the Weibull
regression model was the most appropriate regression model for the
data set. Accordingly, the study found that age, income, and marital
status are important risk factors affecting customers' decision to stop
using credit cards (Ata et al., 2008: 33-42). In their study, Gepp and
Kumar (2012) compared digital data mining techniques and decision
trees for fraud detection in automobile insurance (Gepp and Kumar,
2012: 537-561). In their study, Seferzade and Dénmez (2020) aimed to
cluster insurance risk groups and insurance customers using machine
learning and data mining methods. K-means clustering and
hierarchical Agglomerative Clustering Algorithms were used as
clustering methods (Seferzade and Dénmez, 2020: 1-7).

In this study, data regarding the customer, vehicle, and services
provided, according to the vehicle's insurance premium, were
classified and interpreted using decision trees, naive bayes, and
random forest methods used in data mining. The study differs from
other studies in the literature in that it investigates the impact of the
services provided by agencies on insurance premiums and reveals the
studies conducted in the field through bibliometric analysis.

1.1. Insurance Industry

The insurance sector is both a national and global sector that plays
a key role in the financial system and real economy in terms of risk
sharing and risk reduction functions. The insurance market, which is
an integral part of the financial market as well as banking and capital
markets, includes very large funds around the world. With this feature,
the share of the insurance sector in the economy is increasing
depending on regional and global developments (Umut, 2006; cited in
Omiirbek and Altin, 2008: 108).

It is seen that Turkiye's insurance sector has changed in parallel
with the developments in the economy in recent years. The insurance
sector can't develop on its own without economic development and
without making the economy competitive with foreigners.

Premium production in Turkiye is constantly increasing in real
terms, but when compared to international data around the world, it
remains well below that of developed European and OECD countries.
Many reasons can be considered as the reason for this situation, such
as socio-cultural factors, economic and human factors, inadequacies
and marketing problems in insurance companies, intense competitive
conditions in the sector reducing profitability, and the financial
efficiency of insurance companies (Atilla and Giilay, 2022: 30-45).

It is possible to classify the main problems faced by the insurance
sector in Turkiye as awareness, ethics, economics, human resources,
legal and legal product and marketing, structural, competition, and
trust problems. These problems are explained as follows (Karaman,
2018: 29-37):

Awareness: The fact that awareness about the insurance sector is
not fully established in Turkiye, insurance is seen as a luxury,
individuals have false and incomplete knowledge about the insurance
sector, individuals approach price-oriented and do not question its
contents, and the low level of education as a society is among the
problems related to awareness in insurance.

Ethics: Reasons such as incomplete and insufficient information of
customers, abuse of customers, seeing customers as economic objects,
unethical competitor sales, agencies giving discounts to customers by
cutting their commissions, and therefore acting against the rules of the
competition are some of the ethical problems experienced in
insurance. In addition, moral hazard is an ethical problem in which

customers engage in risky behavior after taking out insurance, and as
a result, insurance companies have to bear the accident costs. This
situation is especially seen in company vehicles where collective
agreements are made (Weisburd, 2015: 301-313). Insurance
companies are exposed to high-risk customer portfolios due to
customers providing incorrect information or information asymmetry.
This situation, called adverse selection, results in high premium levels
for customers and low profit margins for insurance companies. As a
result, both situations are seen as unethical problems for the
sustainability of the insurance industry (Einav and Finkelstein, 2011:
115-38).

Economic factors: Inflation in Turkiye's economy, imbalance in
income distribution, and the constant increase in exchange rates
negatively affect the insurance sector. This is why there are many
problems. These can be listed as the agencies not being able to collect
their collections on time, their commissions falling, not being able to
pay a satisfactory wage to their employees, commission and income
tax being different, price fluctuations, and the gap between the car
insurance figures being very wide.

Human resources: The reluctance of qualified personnel to work in
the insurance sector due to low wages, the reluctance of employees,
and the inability to train well-equipped individuals in schools are
considered as problems experienced in the insurance sector from the
human resources perspective.

Legal factors: According to TOBB's report titled Insurance Agencies
World Practices Research and Determination of 2023 Vision, the
regulation requires agencies to operate within a more corporate
structure, and increasing costs put pressure on agencies. For this
reason, stronger corporate agencies can survive in the sector (TOBB
Insurance Agencies Executive Committee: 57).

Product and marketing: The insurance industry has not yet fully
transitioned to a customer-marketing-oriented structure. For this
reason, customer needs and expectations cannot be fully met and an
environment cannot be created for the spread of insurance awareness.
Certain products are marketed, but there are deficiencies in developing
products that will best meet the needs of the customer (Oziidogru and
Cetin, 2017: 61).

Structural problems: Lack of an independent organization for the
insurance sector, insurance companies putting pressure on agencies,
not making claim payments on time, and problems in acquiring
dealerships are among the structural problems.

Competition problems: With the development of technology in
recent years, the inability of agencies to keep up with digitalization,
the spread of internet insurance, the prices given by rival companies
being available on the internet platform, and insurance companies
trying to attract customers by keeping their prices low to attract more
customers create a fiercely competitive environment (Yayla, 2019, 11).

Trust issues: An environment of distrust is created in the insurance
industry due to agencies delaying payments, not notifying owners of
accident-ridden vehicles on time, and not fulfilling the conditions in
the policies.

Premium Production Level of the Turkish Insurance Sector: When
the premium production of the Turkish insurance sector is evaluated
over the years, it is observed that it has increased both nominally and
in real terms. However, it is still at very low levels (Giivel and Ondas
Giivel, 2004: 41).

In the EU and developed countries, the insurance sector is among
the indispensable sectors of the capital market. In these countries, one
of the most important functions of insurance is to create the funds
necessary for economic development. Life insurance companies create
long-term funds needed by the economy, and non-life insurance
companies create short and medium-term funds (Alkan, 2006; cited in
Omiirbek and Altin, 2008: 109).
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The Turkish insurance sector has a similar structure to the
insurance sector in Poland, Hungary, and the Czech Republic when
compared to EU countries in terms of criteria such as the number of
companies and employment. However, Turkey is at a competitive
disadvantage against EU countries due to reasons such as the
insufficient number of insurance companies operating in the insurance
sector, the low employment rate in the sector, and the low total direct
premiums and insurance premiums per capita. When Turkey and EU
countries are compared in terms of the asset size of insurance
companies, it is seen that the total assets of all insurance companies in
Turkey are much less than the total assets of a company in Germany,
which is also an EU member (Omiirbek and Altin, 2008: 105-127).

2. Methodology

In the study, which aims to define and classify low and high-risk
customer profiles for the insurance industry, data on 150 customers
was taken from an insurance agency in Ankara. It was created using
data on the services used by a total of 150 insured people, as shown in
Figure 3.

Figure 3
Identification of Customer Data
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As seen in Figure 3, in the data obtained from the customers,
insurance number, age, gender, income level, traffic level, driving
license class, in the data obtained from the vehicle, the insurance value
of the vehicle, insurance premium, age, accident status, and fuel type
used, tow truck, damage repair. It includes information about glass
breakage, replacement vehicles, availability of accommodation
services, and availability of insurance.

An explanation of some concepts in the data obtained from the
insurance agency is also included to better understand the purpose of
the study. These concepts are the customer's traffic level, the vehicle's
insurance value, and the insurance premium.

Customer's Traffic Level According to the amendment made on
April 4, 2023, in the Regulation on Tariff Application Principles in
Highways Motor Vehicles Compulsory Financial Liability Insurance,
the difference between the traffic insurance premiums of people who
are risk-free or with low damage frequency and the drivers of vehicles
with high risk or high damage frequency has been increased. The
indicator regarding the change is given in Table 2 (Resmi Gazete 4
April 2023).

According to Table 2, a 50% discount is applied to drivers who have
not had an accident for five years and are included in the 8% Step.
Drivers who are in Step o and cause a lot of damage are subject to a
20% increase.

The opposite of this situation will be valid for stage o drivers.
Damaged drivers who are at level 1 will move to level o if they continue
to have accidents and will have to pay a 200% increase in their traffic
insurance.

Insurance Premium: The monetary value paid by the insured in
return for the guarantees included in the insurance contract drawn up

as a result of mutual agreements between the insurance company and
the insured, is called an insurance premium. Even if all the conditions
of the contract are complied with, if the premium fee is not paid, the
insurance contract does not come into force. Increasing the probability
of the risk occurring or increasing the insurance cost causes the
premium price to increase (Cipil, 2013: 57; Cited by Dogru, 2019: 25).

Table 2
Traffic insurance steps

Step Number Discount (%) Increase (%)

8 50 -

7 40 -

6 20 -

5 5 -

4 - 10

3 - 45

2 - 90

1 - 135

o - 200

Source: Resmi Gazete

Insurance Value of the Vehicle: It is the amount of money that the
insurance company will pay in cases where the vehicle is completely
damaged and is calculated according to the brand, model, year,
mileage, condition, and loss of value. The insurance value list is a
database of vehicle values used by insurance companies to determine
the value of the vehicle. There are two basic types of car insurance
value: actual cash value (ACV) and replacement cost. ACV is how much
the vehicle is currently worth, while replacement cost is the cost of
replacing the customer's vehicle with a similar vehicle (Generali,
2024).

For modeling, information about customers' demographic
information which services they benefit from, and under what
conditions was received from an insurance company. The model
created with the data received from customers is given in Figure 2.

Figure 4
Modeling data
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As can be seen from the model shown in Figure 4, for this study,
the data was categorized according to a dependent variable
determined by choosing the classification method from data mining
techniques. In insurance, the premium value determined for
customers is one of the most important criteria that shows the
importance and reliability of customers. Therefore, when classifying
the study, the "insurance premium" variable was taken as the
dependent variable (output variable) and the data were classified
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according to this variable. In addition, it was also investigated which 200001-400000 69 46,0
variables depend on having insurance and benefiting from the services 400001-600000 29 19,3
provided by the insurance company. 600001-800000 10 6,7
It was compiled by selecting from the customer data of the agency above 800000 10 6,7
used in the research in 2023. Knime Analytics Platform was used to Total 150 100,0
analyze the data. The data were first examined for missing data and Insur:'mce 2500 and below 5 33
extreme outliers, and some variables were filtered (Data preparation). Premium 2501-3500 97 64,7
Since there were no outliers or extreme values in the compiled data, 350174500 2 7
k . . . 4500 and above 26 17,3
the data did not need to be cleaned. In addition, this variable has been Total 150 -
filtered since customers only have a Class B driving license. Then, a Vehicle Age 13 17 13
descriptive analysis of the remaining variables was performed. Scatter 4-6 16 10,7
plot and box plot tests were carried out to examine the imbalances in 711 42 28,0
the number of data in the class ranges of some variables and to detect 12-15 34 22,7
data that disrupted the distribution, and as a result of the analysis, it 16 and above 41 27,3
was decided to continue with the existing data. = And, the data were Total 150 100,0
classified with data mining techniques using a decision tree, random Accident No 133 88,7
forest, and naive bayes algorithms. In the algorithms, 75% of the data Situation Yes 17 17
was used for learning and 25% for predictor. By comparing the Total 150 100,0
obtained algorithm results, the best algorithm results were analyzed. Insurance No 58 38,7
Whether the insurance premium level differs according to the Ownership Status  Yes 92 61.3
services used was analyzed with the Mann-Whitney U test using the TOtal, 150 109,0
.. Fuel Type Used Gasoline 25 16,7
IBM SPSS Statistics 20 program, as the data was not normally Diesel 65 433
distributed and the dependent variable consisted of two categories. LPG 60 40,0
3. Analysis of Data Hybrifi o 0,0
Electric o) 0,0
An analysis was made of the data collected from the insurance Total 150 100,0
company to determine the customer profile. Table 3 contains Towing Service No 139 92,7
information about the characteristics of people who have traffic Yes 11 7,3
insurance. Total 150 100,0
Damage Repair No 137 91,3
Table 3 Service Yes 13 8,7
Information regarding customer profile é Total 150 100,0
Variable Group  Sub- Numb Percentage a Glass  Breaking No 147 98,0
Variable er of (%) 5 Service Yes 3 2,0
Peopl E Total 150 100,0
e = Replacement No 139 92,7
™) Vehicle Service Yes 11 7,3
Age 18-25 1 0,7 Total 150 100,0
26-35 29 19,3 Accommodation No 150 100,0
36-45 41 27,3 Service Yes o o
46-55 35 23,3 Total 150 100,0
over s yearsold 44 20,3
Total 150 100,0 According to Table 3, the customer profiles are mostly those who
Gender Male 129 86,0 are over 55 years old (29.3%), male (86.0%), have an income of 21000
Female 21 14,0 and above (31.3%), and have a traffic level of 7 (63.3%). In addition,
z Unspecified 0 0 it was determined that the insured vehicles are mostly 7-11 years old
g Total 150 100,0 (28.0%), mostly accident-free (88.7%), have insurance (61.3%),
g Income 12000 and 14 28,0 diesel (43.3%), and the insurance value is mostly 200001- 400000 TL
S below (46.0%), and the insurance premium was in the range of 2501-3500
12001-15000 47 20,0 TL(64.7%).
E 15001-18000 42 11,3 (64.7%0)
; 18001-21000 30 9,3
e above 21000 17 31,3
8 Total 150 100,0
© Traffic Step 3 1 0,7
4 8 53
5 14 9,3 Figure 5
6 22 14,7 Distribution of the provinces where the vehicle is found
7 95 63,3
8 10 6,7
Total 150 100,0
Driving License B Class 150 100,0
Class
> m Insurance Value 200000 and 32 21,3
below
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According to Figure 5, it was seen that it was obtained from 150
customers residing in Turkey's Marmara, Aegean, Mediterranean,
Central Anatolia, Eastern Anatolia, and Black Sea regions. According
to the data collected, the city with the highest participation is Ankara.

The age distribution of customers' vehicles for which traffic
insurance will be insured is given in Figure 6.

Figure 6
Age distribution of the vehicle to be insured
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According to Figure 6, it is seen that the maximum age of the
customer's vehicle to be insured is 22 years old and the minimum age
is 1 year old, and the average age of the cars is 11.51 years old,
approximately 12 years old.

Decision trees, random forests, and naive bayes algorithms were
used when classifying the risk factors of people with traffic insurance.
The error values for the results found in the comparison of these three
methods are as in Table 4.

Table 4
Comparison of results
Accuracy (%) Cohen’s kappa (%)
Decision Tree 91,892 0,837
Random Forest 81,579 0,633
Naive Bayes 84,211 0,692

According to Table 4, the premium value, which determines the
relationship level between the dependent variable premium value and
the independent variables, was predicted with 91.892% success in the
decision tree algorithm, 81.579% in the random forest algorithm, and
84.211% in the naive bayes algorithm. According to these results, it is
seen that the best model success is achieved with the decision tree
algorithm.

The results of the analysis made with the Decision Tree algorithm
are given in Figure 7.

Figure 7
Insurance premium value decision tree
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Figure 7 shows that the biggest factor affecting the determination
of the insurance premium is the traffic level of the customer. It has
been observed that as the traffic level increases, the insurance
premium paid decreases. The results obtained support the results
obtained with the regression model.

Based on these results, it was investigated which variables the
traffic step depends on and a second decision tree was created.

The variables affecting the traffic level of the customer, which is the
most important factor in the insurance premium value of the
customers, are given in Figure 8.

Figure 8
Customer's traffic step decision tree
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It was observed that the services provided by the researched
insurance companies and the status of having insurance were not
normally distributed (sig<0.05). For this reason, the comparison of the
utilization of these services in terms of insurance premium value was
made using the Mann-Whitney U test. The research results are given
in Table 5.

According to Table 5, the insurance premium value does not differ
depending on whether the service is provided by the agencies. It differs
only according to the status of having insurance (p=0.001). While the
average insurance premium of customers who do not have insurance
is 3632.74 TL, the average insurance premium of customers who have
insurance is 3270.02 TL. Accordingly, it has been observed that the
insurance premiums of customers who do not have insurance are
higher.

Table 5
Services used
Servicesused Yes/  Average Std. MWU Sig (p)
No Insurance Deviation
Premium
(TL)
Tow1.ng No 3352,28 828,379 626,000 0317
Service Yes 4143,09 1798,969
Damzllge . No 3377,67 848,686 859,500 0,836
Repair Service  Yes 3753,85 1678,250
Glass No 337584 848,603
Breaking Yes 5097,33 3129,180 140,500 0,282
Service
Replacement No 3376,17 844,307
Vehicle Yes 3841,18 1812,646 709,000 0,688
Service
Insurance No 3632,74 930,055
Ownership Yes 3270,02 934,382 1836,500  0,001*
Status
* p<0,005

4. Conclusion

Considering the insurance sector as a luxury by customers, and
inadequate information about customers leads to ethical problems.
There is a problem where agencies give special discounts to unethical
customers by reducing their commissions. The existence of too many
insurance companies, the fact that customers have the opportunity to
access companies that provide services over the internet from the
same portal, and adverse selection arising from insufficient
information about the customer, pose a problem for agencies in terms
of pricing. Therefore, accurate pricing is very important for customer
satisfaction and agency continuity. Considering these problems, it is
necessary to determine the factors affecting the insurance premium
and reveal their impact. For these purposes, data from 150 customers
of an insurance agency were collected and analyzed in the study.

As a result of the factor analysis conducted in the study, it was seen
that most studies between 2013 and 2023 were conducted on
classification and financial risk issues. In addition, in the studies
conducted in these years, it was determined that methods such as
decision trees, Bayesian classification, and regression were widely
used in the classification of data. For this reason, three of the data
mining techniques (decision trees, naive bayes and random forest)
commonly used in the literature were used in the study to reveal
financial risks and to classify and make the data meaningful. In this
regard, it was aimed to determine the factors affecting the insurance
premium variable by analyzing the data received from insurance
agencies with these techniques. In addition, by comparing the model
success of the methods used, the method that gave the best prediction
result was determined. In the study, it was observed that the decision

tree technique had higher model success compared to naive bayes and
random forest techniques (91.89%). In addition, in the study, the
factors affecting the customer's traffic level were determined and it
was investigated whether the benefit of the services provided by the
agency caused a difference in the insurance premium. This research
contributed to the literature and according to the study, it has been
observed that the most important variable affecting the insurance
premium is the customer's traffic level, and as the traffic level
increases, the insurance premium paid decreases. It was concluded
that the traffic level varies depending on the age and income of the
customer, and as the age of the customers’ increases, the traffic level
increases. In addition, it has been observed that the value of the
insurance premium does not vary according to the status of benefiting
from the services provided, but varies depending on the status of
having insurance. It has been observed that insurance premiums are
higher for customers who do not have insurance.

These results show that insurance companies focus on the right
factors when determining insurance premiums. However, it also
reveals the necessity for agencies to collect more detailed and in-depth
data on customers. There are limitations in this research, such as the
scarcity of data and the analysis being conducted with data obtained
from a single agency. In order to increase the number of existing
customers of the agencies, Dogan et al. (2018)'s conclusion that more
customers can be attracted and sales can be achieved by organizing
campaigns on the most preferred products for the customer is also
consistent with this research (Dogan, Buldu, Demir and Erol Ceren
2018, 11-18). In addition, the research topic offers new areas to which
new researchers can focus. It is especially important to learn the
educational status of customers. If customers with low education levels
do not question the contents, it increases the possibility of being
defrauded and damages the trust in the insurance industry. In
addition, it is expected that creating a more detailed customer profile
will allow insurance companies to make customer-specific pricing and
prevent agencies from giving unethical discounts to customers
independent of insurance companies. In addition, it may be
recommended to create integrated portals for agencies to follow
technological developments. In this way, customer experiences can be
improved by checking the accuracy of customer information. It will be
possible to prevent unethical practices and to conduct risk analyzes
more effectively and quickly according to the customer profile. In this
way, customer expectations, customer-specific needs and pricing
studies, and customer consumption habits can be regulated It is
expected that the dissemination and integration of these applications
will increase the strength and reliability of the insurance sector in
Turkiye.
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1. Giris

Diinyada ve tilkemizde sanayilesmeyle birlikte artan go¢ hareketleri
sehir merkezlerindeki niifusu artirmistir. Artan niifusun barmma
ihtiyaci ve talebiyle birlikte sehirler yatay mimariden dikey mimarinin
oldugu sehirlere doniismiistiir. Bu durum mahalle kiiltiirtintin yerini
site yagamlarina birakmasina neden olmustur. Birbirini tanimayan
ve/veya farkli kiiltiirlerden gelen komsuluklar ve sokagin ¢ocuk icin
artik gtivenli bir yer olmaktan ¢ikmasi neticesinde ¢ocuklarin egitim
dis1 zamanlarinda daha ¢ok evde vakit gecirdikleri goriilmektedir.

Sehirlerin goriintimii degisirken, ekonomik ve kiiltiirel toplum
yapisinin en kiiciik birimi olan ¢ekirdek ailenin yasam bigimi de farkl
giindelik pratiklere evrilmistir. Glintimiiz aile yapisi, ebeveynlerin her
ikisinin de ¢ahistig1 ve soz konusu ¢alisma saatlerinde g¢ocugun, bir
egitim kurumunda ya da bakicilik rolinti istlenen bir yetigkin
nezaretinde oldugu goriilmektedir. Ebeveynler calisma saatlerinin
disindaki zamanlarda birlikte olmadiklari zamani telafi etmek,
cocuklartyla hosga vakit gecirmek icin farkli  etkinlikler
planlamaktadir.

Ebeveynlerin her ikisinin de ¢alistig1 giiniimiiz aile yapisindaki en
yaygin Ozelliklerden bir digeri de c¢ocuk gelisimi konusunda
aragtirmaci ebeveynlerdir. Cocugunu en iyi sekilde yetistirmek isteyen
ebeveynler, sosyal, kiiltiirel, ruhsal ve kigisel yetenekler acisindan
donaniml bireyler yaratmaya ¢alismaktadir. Dolayisiyla hafta sonu
yapilacak eglenceli faaliyetler de bu istikamette belirlenmektedir.
Tiiketim toplumunun ihtiyaclarini en iyi sekilde karsilama konusunda
yogun ¢aba gosteren aligveris merkezleri de bu konudaki en fazla talep
goren mekanlardir. ilk etapta oyun alanlarmna daha sonra eglence
merkezlerine ev sahipligi yapan alisveris merkezleri ebeveynleri
egitim ile ilgili kaygilarina duyarsiz kalmayarak ¢ocuklarin eglenirken
egitildikleri yeni konseptler gelistirmektedir. Bu baglamda, tiiketiciler
aligveris merkezlerini sadece belli {iriin ve hizmetleri aramak ve satin
almak icin ziyaret etmemektedir. Bu ziyaretler tiiketiciler agisindan
aligveris deneyimi sunan, eglence ve zevk veren hos bir bos zaman
etkinligi olarak da goriilebilmektedir. Bir bagka agidan aligveris
merkezleri giinlimiizde kamusal alan iglevi gormekte ve pek cok
etkinlik icin eglence tesisi olarak kullanilmaktadir (Atasoy ve Marsap,
2019: 2144). Artan rekabet kosullarinda birbirine benzeyen aligveris
merkezleri ve icerigindeki benzer nitelikteki eglence alanlarinin
farklilagsmast ancak deger yaratacak deneyimler saglamakla
miimkiindiir. Dolayisiyla tiiketicilerin katlandig1 maliyet ile elde ettigi
fayda arasinda ortaya cikan deger kavrami deneyim ekonomisine
doniismektedir.

Aligveris merkezleri tiiketicilere sunduklar1 deneyimlerde yalnizca
yetigkin tiiketicileri hedeflememektedir. Giiniimiizde sayilar1 giderek
artan aligveris merkezleri rekabet ortaminda tercih edilebilmek icin
cocuklar1 da hedef alarak yeni yatirimlar yapmaktadir. Eglenirken
Ogretmeyi hedefleyen deneyimsel cocuk alanlariyla kendine miisteri
ceken aligveris merkezleri aileler tarafindan daha fazla tercih
edilmektedir (Kahya Canli ve Demirarslan, 2020: 70). Deneyimsel
cocuk alanlarmmin karsiigi olarak literatiirde ‘6grence parklarr’
kavrami kullamlmaktadir. Ogrence kavramu, Ingilizce ‘education’ ve
‘entertainment’ sozciiklerinden tiiretilen ‘edutainment’ stzctigiiniin
Tiirkgelestirilmis karsihgidir. Ofrence parki konseptinin onciileri,
Kidlandia, Kidzania, Minopolis, Legoland gibi biiyiik ¢ogunlugu
aligveris merkezlerinde konumlandirilan parklardir. Uygulayicilar ve
arastirmacilar bu ortamlar1 adlandirmak icin ‘6grence parkr
kavraminin yani sira ‘tema park’ kavramimi da kullanmaktadir. Bu

deneyim alanlarinda ¢ocuklarin  gercek yasam  becerileri
kazanmalarina ve calisma ortamma asina  olmalarina
odaklanilmaktadir. Ogrence alanlarindaki farkli etkinliklerle

cocuklarin is birligi ve etkilesimi 6grenmesi ve uygulamasiyla

yaraticihk, bagimsizlhik, karar alma ve sosyallesme gibi yeteneklerini
gelistirmesi amaglanmaktadir (Castorena ve Prado, 2013: 4).

Yazin incelendiginde arastirmacilarin farklh 6grence parki
konseptlerinin ozelikleri, is modelleri ve 6grence parklarinin basari
faktorlerine odaklandiklar1 goriilmektedir (Birlikari vd., 2019;
Castorena ve Prado, 2013; Graus vd., 2021; Nagash ve Shokr, 2020;
Pikkemaat ve Schuckert, 2006; Soto-Maciel, 2019; Rusman ve Ismail,
2020; Park ve Samseob Choi, 2020). Daha az sayida arastirmada ise
tema park konseptine doniistiiriilen miizelerdeki deneyimleri egitim
ve eglence faktorleri agisindan ele alinmaktadir (Hertzman vd., 2008;
Balloffet vd., 2014; Chan, 2019; Komarac vd., 2020). Miize disinda
aligveris merkezleri biinyesindeki 0grence alanlarini deneyimsel
pazarlama agisindan ele alan arastirmalar oldukga sinirhdir (Feenstra
vd., 2015). Feenstra vd. (2015) deneyimin egitsel ve eglence yoniiniin
yani sira kagis ve estetik deneyimine katkisina dikkat gekmektedir.
Krom (2019) kiiresel bir marka olan ‘Legoland’ten hizmet alan
ebeveynlerin bakis acisiyla cocuklarin yasadiklari deneyimlere
odaklanmaktadir.

Ulusal yazin incelendiginde Emiroglu (2022) tema parklar iizerine
yaptig1 sistematik literatiir incelemesinde ziyaretcileri tema parklara
yonlendiren motivasyonlar; eglence ve yeni deneyimler yasama
arayisl, merak, giinliik hayat rutininden kagis, dinlenme ve 6grenme
motivasyonlarinin 6n siralarda yer aldigimi vurgulamaktadir. Ulusal
yazinda Antalya’da yetigkinlere ve ¢ocuklara hizmet sunan bir eglence
parki olan ‘Land of Legends’ parkindaki deneyimlere odaklanan
aragtirmalarin oldugu da goriilmektedir (Akel, 2020; Yorulmazer,
2022; Ekici vd., 2017). Bu aragtirmalarda ‘Land of Legends’
biinyesindeki otel imkanlar1 ve parkin sundugu hizmetler kalite
bakimindan degerlendirilmektedir (Ekici vd., 2017: 489-490). ‘Land of
Legends’ konseptindeki etkinlikler g6z ¢niinde bulunduruldugunda
sunulan tiiketici deneyiminin daha ¢ok eglence ve estetik alanlarinda
yogunlagtigina dikkat cekilmektedir (Yorulmazer, 2022; 42).
Yazindaki bu arastirmalarda daha ¢ok degiskenler arasindaki neden-
sonug iligkilerine odaklanildig1 dikkat cekmektedir. Ogrence parkinda
sunulan deneyim bakimidan tiiketicilerin smiflandirildigr  bir
aragtirmaya rastlanmamustir. Bunun yami sira daha ¢ok aligveris
merkezleri disinda hizmet sunan 6grence alanlarina odaklanildig:
gorilmektedir. Aligveris merkezi biinyesinde yalnizca ¢ocuk
tiiketicilere hizmet veren 6grence parklarina iligkin bir calismaya ise
rastlanmamistir.  Yazindaki bu sonuglar birlikte ele alindiginda
alisveris merkezlerinde cocuklara yonelik hizmet veren ‘Ggrence’
temali alanlardaki tiiketici tipolojilerini, deneyimin tiim unsurlari
(egitim, eglence, estetik ve kacis) bakimindan incelemenin
aragtirmaya deger oldugu diisiiniilmektedir. Bu baglamda arastirma,
alisveris merkezlerindeki buiytik 6lgekli 6grence alanlarindan hizmet
alan cocuk tiiketicilerin deneyim unsurlar1 bakimindan tipolojilerini
ebeveynlerin bakis agisiyla ortaya ¢ilkarmayr amaclamaktadir.
Arastirma kapsaminda ayrica deneyimsel pazarlama agisindan farkl
profiller sergileyen tiiketicilerin aldiklar1 hizmetten duyduklar
memnuniyet ve parki tekrar ziyaret etme niyetleri de belirlenerek
uygulayicilara rehberlik edecek stratejiler 6nerilmektedir.

2. Kavramsal Cerceve
2.1. Deneyimsel Pazarlama

Deneyim, bireyin eylemleri ile sonuglar: arasindaki iliski kurdugu
pratik bir etkinlik veya gozlemdir (Graus vd., 2021: 142). Bir baska
deyisle, tiiketici tizerinde kalici bir etki birakan bir etkinlik ya da
etkinlikler dizisidir (Garrod ve Dowell, 2020: 3). Deneyim, igletmenin
sundugu hizmetleri sahne, driinleri destek olarak kullanarak
gelistirdigi hatirda kalict bir olaya tiiketiciyi dahil ettiginde
gerceklesmektedir. Hatirlanabilir olmak, deneyimlerin en onemli
ozelligidir. Fiziksel mallar somut, hizmetler soyut, deneyimler ise
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hatirlanan, unutulmayan etkinliklerdir. Deneyimler giiniimiiz post
modern tiiketicisinin ihtiyaglarin1  karsilamayr amaglayan ve
tiiketicinin anilarini zenginlestiren olaylardir (Pine ve Gilmore, 1998:
98; Caru ve Cova, 2003: 272). Deneyimsel pazarlama ise tiiketici icin
bir deneyimden keyif almaya yol acan duygular yaratmayi ve onun
bilissel tutumunu daha hedonik bir tutuma donistirmeyi
amaglamaktadir (Snakers ve Zajdman, 2010: 2). Deneyimsel
pazarlamayla tiiketicilerin istek ve ihtiyaglarim karsilamanin 6tesinde
tiiketiciye uygun duyu ve duygularin kullanildigi deneyimler
tasarlanarak marka ve tiiketici arasinda yakin bir iliski kurulmaktadir
(Erdem, 2023: 118). Markalar tiiketicilere deneyim sunarken
tiiketicilerin rasyonel giidiilerden ¢ok keyifli tecriibelere ulasmayi
arzulayan, duygusal gidilerinin etkisiyle karar veren bireyler
olduguna odaklanmaktadir. Tiiketicilerin duyularini harekete geciren,
disiindiiren, davraniglarinda degisime yol agan, diger tiiketicilerle
etkilesim kurmasini saglayan ve tiiketicilerde pozitif duygular
uyandiran deneyimler tasarlayabilmek markalar i¢in oldukc¢a
onemlidir (Schmitt, 1999: 59-60). Bir bagka deyigle deneyimler
tiiketicilerin eglenmek, uyarilmak, duygusal olarak dokunulmak ve
egitilmek gibi ihtiyaglar1 temel alinarak tasarlanir (Bati, 2017). Bu
ihtiyaclar1 kargilasan bir deneyim tiiketiciye bir seye sahip olmaktan
daha kalic1 bir mutluluk vermektedir (Coleman, 2023).

Bir igletme tiiketicilere eglence, kacis, egitim ve estetik olmak tizere
dort alanda deneyim sunmaktadir. Pine ve Gilmore bu siniflandirmada
deneyimleri, tiiketicinin olaya aktif ya da pasif katihmina ve olaymn
sunuldugu cevreyle etkilesimine gore siniflandirmaktadir. Tiiketicinin
olayin sunuldugu cevreyle etkilesimi, olayin iginde yer almak ve
deneyimin sundugu degeri Oztimsemek seklinde iki grupta ele
alinmaktadir. Olayin icinde yer alan bir tiiketici deneyimin igine dahil
olmaktadir. Ornegin, bir sanal gerceklik oyununda oyun oynamak bu
tlir bir etkilesimdir. Deneyimin sundugu degeri 6ziimseyen, 6grenen
tliketici ise olayin igine dahil olmamaktadir. Bu durumda deneyim
tilketiciye sunulmaktadir. Ornegin, aligveris merkezindeki dev
ekranda film izlemek gibi. Pine ve Gilmore’a gore eglence alani ¢ogu
insan i¢in deneyim denilince ilk akla gelen alandir. Eglence alani,
tliketicilerin deneyime pasif olarak dahil olduklari, deneyimin
sunuldugu cevrenin i¢inde yer almaktan ziyade deneyimin sundugu
faydayr oziimsedikleri, ogrendikleri alandir. Egitsel deneyimler
tiiketicilerin olaya aktif olarak katildig1 ve deneyim sundugu fayday1
oztimsedikleri alan1 (buz pateni dersine katilmak gibi) ifade
etmektedir. Kagis deneyimleri, egitsel deneyimler kadar o6gretici,
eglence deneyimleri kadar eglendirici deneyimlerdir. Bu deneyimlerde
tliketici daha ¢ok olayin (bir oyunda rol olmak, bir ortkestrada ¢almak,
Biiyiik Kanyon’a inmek gibi) icinde yer almaktadir. Estetik deneyimler
ise tiiketicinin etkinlige pasif olarak katildig1 ama olayin iginde oldugu
deneyimlerdir. Biiyiik Kanyonu inmeden kenardan izlemek gibi (Pine
ve Gilmore, 1998: 102; Pikkemaat ve Schuckert, 2006: 4). Giiniimiizde
tiiketiciler hem kesfetmeyi ve Ogrenmeyi hem de eglenmeyi
birlestirecek nitelikte deneyimler aramaktadir. Yeni nesil gen¢ kusagin
somut iiriinlerden ziyade soyut olan deneyimlere 6ncelik verdigi sosyal
medya platformlarinda agik¢a goriilmektedir

Tiiketicilerin yasadiklar1 deneyim sonucunda markaya yonelik
algilar1 olumlu ya da olumsuz olabilir (Zarantonello ve Schmitt, 2010:
533). Tiiketicinin bir markayla yasadig1 deneyimler memnuniyeti ve
baghiligi olumlu yonde etkilemektedir (Brakus vd., 2009). Deneyimin
tim alanlarin1 6nemseyen ve Onem veren tiiketicilerin markaya
yonelik tutumlari ve tekrar satin alma niyetleri de yiiksektir
(Zarantonello ve Schmitt, 2010: 539). Garrod ve Dowell (2020: 11-12)
turizm sektoriinde estetik deneyiminin tiiketicinin memnuniyet ve o
destinasyonu tekrar ziyaret etmesi iizerinde en cok etkiye sahip
deneyim alani olduguna dikkat ¢ekmektedir.

2.2. Ogrence Parklarinda Tiiketici Deneyimi

Bir ¢ocugun fiziksel, sosyal ve kavramsal acidan gelisiminin yani
sira hayal giiclinii gelistirmesi, kendini ifade edebilmesi, problem
cozebilme yetenegini kazanmasi, neden sonug iligkisi kurmasi,
sorumluluk, paylasma ve yardimlasma duygularini gelistirebilmesi
i¢in en iyi egitim programi oyun oynamaktir. Cocuk oyun oynarken
cevresini kesfederek taklit etmekte ve oyunlarinda kullanmaktadir.
Oyun oynayarak gelistirdigi yeteneklerini, gercek hayatta karsilastigi
problemleri ¢ozmek iizere oyunla deneyimlemektedir (Kahya Canl ve
Demirarslan, 2020: 61). Cocuklar oyun oynarken bir taraftan
eglenirken ote yandan bilmediklerini daha kolay ve kalici bigimde
ogrenebilmektedir. Oyun, ¢ocugun serbest zamanlarini doldurma
aracindan ziyade kisiliginin gelismesinde ve egitiminde 6nemli bir yere
sahip olan sosyal hayata uyum aracidir.

Eglenerek egitim anlamina gelen ‘6grence’ kavrami geleneksel
olarak cocuklarin oyun yoluyla 6grenmelerine yardimc olmak icin
tasarlanmis egitici video oyunlariyla ortaya ¢ikmistir (Giirhan, 2021:
570). Ogrence, egitmek ve eglendirmek igin tasarlanmis, bicim
yapisinin esnek oldugu, resmi olmayan bir egitim seklidir (Soto-
Maciel, 2019: 123). Bir bagka deyigle, oyun ve gorsel uyarim yoluyla
ogrenmeyi ve merak tatminini bir araya getiren, 6grenenlerin arkadas
canlis1 bir ortamda etkilesimi yiiksek bir gekilde aktif olarak katilim
gostererek bilgi edindigi esnek yapili etkinliklerdir (Graus vd., 2021:
140). Ogrencenin tamimlarinda 6éne cikan temel dzelliklerin; 6grenme
siirecini eglenceli hale getirmek, eglenerek 6grenmeyi saglamak,
ogrenmeye yonelik ilgiyi artirmak ve ogrenmeyi kolaylastirmak
oldugu goriilmektedir (Goktuna Yaylaci ve Yaylaci, 2016: 243).
Oyunlar ve oyuncaklar 6grence etkinliklerinin en geleneksel yoludur.

Ogrence ortamlarinin tasarimiyla ilgili yer temelli yaklagim ve
medya temelli yaklagim olmak tizere iki yaklagim bulunmaktadir. Yer
temelli yaklasimda 6grence etkinlikleri bir yerde (sinif, park, miize,
galeri, vb.) izleyiciye sunulur. ikinci yaklasimda 6grence etkinlikleri
televizyon, bilgisayar gibi teknolojik bir medya araci yoluyla tasarlanir.
Giiniimiizde teknolojinin gelismesiyle ses ve goriintiiniin kullanildig:
ortamlar yoluyla 6grence deneyimleri tasarlanmaktadir. Turizm ve
perakendecilik sektoriindeki gelismelere bakildiginda ise farkh
sehirlerde birinci tiir 6grence yaklasiminin giin gectik¢e yayginlastigi
goriilmektedir (Soto-Maciel, 2019: 123; Rusman vd., 2019: 123-124;
Birliraki vd., 2019). Pazarlamacilar 0grence deneyimi tasarlarken
egitici ve eglendiren bir igerige sahip bir mesaja odaklanmakta ve
tiiketiciye sunmaktadir. Ogrence deneyimi yasayan tiiketici ise
gonderilen mesaj1 pasif bir sekilde karsilamayip, kisisel 6zelliklerine
gore oznel bir karsilik vermektedir. Boylelikle taraflar arasinda yogun
bir &grence etkilesimi yasanmaktadir (Addis, 2005: 2). Ogrence
parklarinda ziyaretciler, kontrollii veya senaryolu etkinlikler iginde yer
alarak oyun yoluyla yeni deneyimler yasamaktadir. Ogrence alanlari
tasarlanirken ziyaret¢i ¢ekmek, olumlu duygular uyandirmak,
cocuklarin dikkatini canl tutmak ve duygu yoluyla dogal meraklarini
tesvik etmek gibi unsurlar goz 6ntinde bulundurulmaktadir (Graus
vd., 2021: 142-143). Eglence perakendeciliginin 6nemli bir parcasi
olarak goriilen bu alanlar tiiketiciler igin bir bos zaman ve rekreasyon
cevresi yaratmay1 amaclamaktadir (Feenstra vd., 2015: 47). Aligveris
merkezleri, toplumsal bir rekreasyon alani haline gelme arayisi ile
magaza karmasina gesitli eglence 6zellikleri dahil etmektedir. Ogrence
alanlarinin maliyetleri de goz 6ntine alindiginda yatirim getirisi diistik
olmasina karsin yiiksek kaliteli bir deneyim yaratmaya odaklanan bir
ogrence merkezini tiiketicinin yeniden ziyaret etme orani yiiksektir.
Biiyiik olgekli bir 6grence parkinin konumlandirmasi bir aligverig
merkezinde gerceklestirildigi takdirde sermaye harcamalarini ve
isletme giderlerini 6nemli dlctide azaltabilmektedir.

Feenstra vd.’ne (2015: 53) gore Fransiz cocuklar aligveris
merkezlerindeki 6grence parklarinda bir tiiketici olarak yasadiklar
deneyimler sonucunda aktif bir 6grenme stirecinin iginde yer almakta
ve bu stirecte bilgi kazanmaktadir. Cocuklar o6grence parkinda
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makineyi kullanarak kendi yeteneklerini ya da bilgilerini gosterme
firsat1 bulmaktadir. Ebeveynler 6grence parklarini ¢ocuklarin giinliik
rutinlerinden  uzaklasmalarini  saglayacak bir firsat olarak
gormektedir. Evde vakit gecirmekten ya da bir perakende
magazasinda dolasmaktan sikilan ¢ocuklar icin 6grence parklar farkl
bir deneyim sunmaktadir. Eglenmek, keyifli vakit gecirmek 6grence
parklarinda sunulan deneyimin ¢ok ©nemli bir bilesenini
olugturmaktadir. Ogrence parklarinda ¢ocuklarin duyularini harekete
geciren ayrmtilarin varhigl da estetik bir deneyim yasamalarm
saglamaktadir. Krom (2019: 161) ‘Legoland’ tema parkindan hizmet
alan blogger ebeveynler lizerinde yaptigi aragtirmada farkl yas
gruplarindan ¢ocuklara ve yetigkinlere hitap eden bu parkta eglenerek
ogrenme deneyiminin ebeveynler agisindan Onemine dikkat
cekmektedir. Legoland tema parkinda yaraticiigi ve hayal giictini
gelistirmeye katki saglayan deneyimler, cocuklarin nitelikli vakit
gecirmesine imkan sunmaktadir. Ebeveynler yasadiklar: bu deneyimi
ve memnuniyeti bloglarinda anlatarak baska ebeveynlere tavsiyede
bulunmakta, marka elciligi rolt tistlenmektedir. Naser Alsaid ve Ben
Amor (2020: 124) Suudi Arabistan’daki bir eglence parkinda
ziyaretgilerin  duyularini, duygularini, merakini, paylasimlarini
harekete geciren deneyimsel pazarlama unsurlarinin olumlu bir
deneyim degeri yarattigini ve bu durumun misteri memnuniyetini
olumlu etkiledigini ifade etmektedir. Hertzman ve digerleri (2008:
170) Kanada’da turistik bir cazibe merkezi olarak hizmet veren miize
tema parklarindan hizmet alan ziyaretgilerin miizenin en sevdikleri,
en az sevdikleri, en akilda kalan, en diisindiiriicii ve en egitici
kisimlarini kolaylikla hatirlayacak bir deneyim yasadiklarini, miizenin
duygusal (eglence) ve entelektiiel (egitim) agidan ziyaretci katilimini
miimkiin kilan deneyimler sundugunu belirtmektedir. Balloffet ve
digerleri (2014: 14) bir rekreasyon alani olarak miizeler ve eglence
parklari arasindan deneyimsel pazarlama unsurlari agisindan kesin bir
ayrimin olmadigini vurgulamaktadir. Arastirmacilara gore miizeler
geleneksel anlamda egitimin, eglence parklar1 da yalnizca eglencenin
sunuldugu alanlar degildir. Miizenin dogasimna, tarihine, stratejik
yontiine, sundugu koleksiyona veya sergi tiiriine bagh olarak eglence ve
egitim acisindan farkli diizeylerde deneyim sunmaktadir. Chan (2019:
200) Hong Kong'daki miize tema parklarindan hizmet alan
tliketicilerin duygusal ve entelektiiel deger algilarinin memnuniyet ve
iyi olug tizerindeki olumlu etkisine dikkat cekmektedir. Memnuniyet
ve iyi olus ise parki tekrar ziyaret etme niyetini pozitif yonde
etkilemektedir. Komarac ve digerlerine (2020: 177) gore
Hirvatistan’daki miize yoneticileri, 6grence deneyiminin miizelerin
‘sikict kurumlar’ imajimin degismesi acisindan fayda sagladigini,
miizeye yeni ziyaretgileri ¢ektigini, miizenin hikayesini farkli ziyaretgi
segmentlerine anlatmay1 kolaylastirdigini diisiinmektedir.

3. Yontem

Bu arastirmanin amaci; alisveris merkezlerindeki buiylik 6lgekli
ogrence alanlarindan hizmet alan cocuk tiiketicilerin deneyimsel
pazarlama agisindan tipolojilerini ebeveynlerin bakis agisiyla ortaya
cikarmaktir.

Arastirma amaci gergevesinde su sorulara cevap aranmigtir:

1. Ebeveynlerin bakis agisiyla cocuk tiiketiciler o6grence
alanlarinda yasadiklar: deneyimler acisindan nasil bir profil
sergilemektedir?

2. Deneyimsel pazarlama profilleri farklilasan tiiketicilerin
memnuniyet diizeyleri farklilasmakta midir?

3. Deneyimsel pazarlama profilleri farkhilagan tiiketicilerin
6grence parkini tekrar ziyaret etme diizeyleri farklilagmakta
midir?

4. Deneyimsel pazarlama profilleri farklilagan tiiketiciler
demografik ozellikler itibariyle farklilasmakta midir?

Calisma  nicel arastirma  yonteminden  yararlanilarak
tasarlanmistir. Calismada o©grence parklarindan hizmet alan
tiiketicilerin deneyimsel pazarlama, memnuniyet, tekrar ziyaret etme
egilimleri ve demografik ozellikleri tespit edileceginden tanimlayici
arastirma modelinden faydalanilmstir.

Aragtirmanin evreni ‘Samsun Lovelet Aligsveris Merkezi'nde
bulunan 6grence temali Zamunda Eglence Kralligr’ isimli eglence
parkindan hizmet alan ebeveyn tiiketicilerdir. Evrenin cergevesini
belirlemenin zorlugundan dolay1 6rneklem se¢me yoluna gidilmis ve
kolayda ornekleme teknigiyle 450 tiiketiciye ulasilmistir. Yapilan
incelemeler sonucunda 46 formun eksik ya da hatali dolduruldugu
tespit edilmis olup, kullanilabilir 404 adet form tizerinden analiz
calismalar1 gerceklestirilmistir. Saha calismasi ©ncesinde Tokat
Gaziosmanpasa Universitesi Sosyal ve Beseri Arastirmalar Etik
Kurulu’'ndan 25.04.2023 tarihli ve 282720 sayili toplantisinin 01.37
nolu karari ile etik kurul onay1 alinmistir.

Verilerin toplanmasinda anket teknigi kullanilmistir. Veriler 26
Nisan 2023 ile 10 Mayis 2023 tarihleri arasinda yiriitiillen 15 giinlik
saha calismasinin ardindan elde edilmistir. Ug béliimden olusan veri
toplama araci toplam 41 soru ve ifadeden olusmaktadir. ilk boliimde
katihmcilara genel olarak Ogrence parkindan aldiklar1 hizmet
cesitliligi, sikhig1 ve gelis nedenine yonelik 6 kapall uglu, 1 acik uglu
olmak tizere toplamda 7 soru yoneltilmistir. Veri toplama aracinin
ikinci boluiminde katilimcilarin 6grence parkinda yasadiklar
deneyimleri 6lgmeye yonelik 17 ifadeye yer verilmistir. ifadelerin
gelistirilmesinde Oh vd.’nin (2007) ¢alismasindan yararlanimistir.
ifadeler tiiketicilerin yasadig1 deneyimleri egitim, estetik, eglence ve
kacis boyutlar1 agisindan 6lgmektedir. Memnuniyet ve tekrar ziyaret
etme niyetini olgmeye yonelik ifadelerin gelistirilmesinde ise
Sadachar’in (2014) calismasindan yararlanimistir. Katihmcilar bu
boliimde yer alan ifadelere ne diizeyde katiip katilmadiklarimi 5’li
likert olgegine gore cevaplamiglardir (1:Kesinlikle Katilmiyorum;
2:Katilmiyorum; 3:Ne Katiliyorum Ne Katilmiyorum; 4:Katiliyorum;
5:Kesinlikle Katiliyorum). Veri toplama aracinin {iclincii ve son
boliimiinde katilimcilarin demografik 6zelliklerini belirlemeye yonelik
9 kapali uclu soruya yer verilmistir.

Analiz asamasinda ifadelerin yapr gecerligini test etmek icin
acgiklayic1 faktor analizi kullamilmistir. Katiimcilarin  egilimlerini
belirlemek icin betimsel istatistikler, deneyimsel pazarlama agisindan
profillerini ortaya ¢ikarmak igin ise kiimeleme analizi, tek yonli
varyans (ANOVA) analizi ve Ki-kare analizi kullanilmistir. Veriler
SPSS’in 25. stirtimii kullanilarak analiz edilmistir.

4. Bulgular

4.1. Katiimcilarin Demografik Ozellikleri ve Ogrence Parkuu Tercih
Egilimleri

Katilmcilarin  demografik 6zellikleri Tablo 1’de sunulmustur.
Katilmcilarin demografik ézellikleri incelendiginde cinsiyet acisindan
kadinlar erkeklerin oniindedir. Egitim diizeyi agisindan lisans
mezunlari ilk sirada, lise mezunlari ikinci sirada yer almaktadir. 31 ila
40 yas arasindaki katihmcilar toplam katihmcilar igerisinde 6nemli bir
paya sahiptir.
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Tablo 1
Katiimcilarin demografik 6zellikleri
n %
Cinsiyet Kadin 234 579
Erkek 170 42,1
21-30 84 20,8
31-40 263 65,1
Yas
41-50 55 23,6
51 ve st 2 0,5
Ozel sektor calisan 102 25,2
Ev kadint 84 20,8
Memur 74 18,3
Ogretmen 57 14,1
Esnaf 42 10,4
Meslek Miihendis/Mimar 17 4,2
Doktor/Dis hekimi 9 2,2
Akademisyen 7 1,7
Mali miisavir 7 1,7
Avukat/Hakim/Savci 5 1,2
ilkokul 10 2,5
Ortaokul 16 4
Lise 106 26,2
Egitim diizeyi On lisans 71 17,6
Lisans 157 38,9
Yiiksek lisans 38 9,4
Doktora 6 1,5
15000 ve alt1 TL 130 32,2
. 15001 — 40000 TL 221 8
Gelir 4?)001 —480000 TL 34 3?4
80001 ve iistii TL 19 4,7
Tek ¢ocuk 217 53,7
Iki cocuk 151 374
Cocuk sayis1 {ic cocuk 5 8.2
Dort ¢ocuk ve {izeri 3 0,7
Kiz 155 38,4
Cocugun cinsiyeti Erkek 150 37,1
Her ikisi 99 24,5
Toplam 404 100

Katilimcilarin dortte biri 6zel sektor calisani, beste biri ise ev
kadinidir. Bu gruplari memur, 6gretmen ve esnaf katihmcilar
izlemektedir. Katihmcilarin yarisindan fazlasi tek ¢ocuk sahibidir.
%37,4’1 ise iki cocuk sahibidir. Cocuklarin cinsiyeti bakimindan kiz ya
da erkek cocugu olan katilmcilar oransal olarak birbirine yakindir.
Katihmcilarin dortte birinin ise hem kiz hem de erkek c¢ocugu
bulunmaktadir.

Tablo 2’de katilimcilarin 6grence parkina gelme egilimlerine iliskin
bulgular yer almaktadir. Tablodaki sonuglar katiimcilarin ¢ok biiyiik
bir oraninin aligveris merkezine ¢ocuguna 6grence parkinda deneyim
yasatmak icin geldigini gostermektedir. Ogrence parkini ziyaret eden
katihmcilarin ¢ok biyiik bir bolimii Samsun ilinde yasamaktadir.
Bunun yani sira Samsun cevresindeki illerden gelen katihmcilar da
bulunmaktadir. Katilmcilarin yarisindan fazlasi 6grence parkinda
cocugu icin 250 TL’nin altinda bir harcama yapmustir. %30’u ise
etkinlikler icin 250 ila 500 TL arasi 6demede bulunmustur. Ogrence
parkina gelme siklig1 acisindan parka ilk kez gelen katiimcilarin ilk
sirada, ayda birka¢ kez gelen katiimcilarin ikinci sirada yer aldigi
goriilmektedir. Katihmcilarin dortte biri ise yilda birkag kez 6grence
parkini ¢ocuguyla birlikte ziyaret etmektedir.

Tablo 2
Katiimcilarin 6grence parkina gelme egilimleri
n %

Aligveris merkezine Ogrence parkini ziyaret 334 82,7

gelme nedeni Aligveris 70 17,3

. . 250 TL ve alt1 256 63,4

Ogrenci alaninda

harcanan tutar 251-500 TL 122 30,2
500 TL ve {izeri 26 6,4
ik kez 136 33,6

Ogrence parkina Yilda birkag kez 100 24,8

gelme siklig1 Ayda birkag kez 132 32,7
Haftada birkag kez 36 8,9
Samsun 354 87,6
Ordu 14 3,5
Amasya 13 3,3
istanbul 6 1,5

Yasanan sehir Sinop 3 0,7
Tokat 2 0,5
Ankara 2 0,5
Giresun 2 0,5
Diger 8 1,9
Toplam 404 100

Tablo 3 6grence parkinda ziyaret edilen alanlara iliskin dagilimlar:
gostermektedir. Dagiimlar incelendiginde, katilimcilarin yarisina
yakininin ¢ocugunu kum havuzu alanina ve ¢ocuk sehrine gotiirdiigii
goriilmektedir. Kum havuzu eglencenin 6n planda oldugu bir alandur.
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Cocuk sehri ise ogrence parkinda egitim ve eglencenin birlikte
sunuldugu o6grence diizeyi en yliksek alandir. Hayvanat bahgesi
ogrence parkinda en ¢ok ziyaret edilen {iglincli alandur.

Tablo 3

Ogrence parkinda ziyaret edilen alanlar
Alanlar n %
Beach-Kum havuzu 200 49,5
City- Cocuk sehri 193 47,7
Safari-Hayvanat bahgesi 157 38,8
Carpisan araba 112 27,7
Akiilii araba 103 25,4
Akademi 98 24,2
Ters ev 95 23,5
Bowling/Bilardo 44 10,8
Play station/VR 38 9,4
Robot siiriisti 29 7,2
Counter laser 22 5,4

Carpisan araba, akiilii araba, akademi, ters ev alanlarini ziyaret
etme diizeyi ise oransal olarak birbirine yakindir. Ogrence parkinda en
az ziyaret edilen alanlar ise, daha ¢ok ergenlik dénemindeki ¢ocuklara
hitap eden bowling/bilardo, play station, robot siiriigii ve counter laser
alanlaridir.

4.2. Agiklayict Faktor Analizi Sonuglart

Arastirmada deneyimsel pazarlama, memnuniyet ve tekrar ziyaret
etme yapilarinin gegerliligini test etmek icin yapilara agiklayici faktor
analizi uygulanmistir. Tablo 4 deneyimsel pazarlama yapisina iliskin
test sonuglarini gostermektedir. Analizde faktor modelinin uygunlugu
test edilmis, Bartlett kiiresellik testi ve 6rneklem yeterliligini 6lgmeye
yarayan Kaiser-Meyer-Olkin (KMO) testi sonuglar1 incelenmistir.
Tablo 4’te yer alan sonuglara gore KMO degeri 0,928°dir ve Barlett
kiiresellik testi ve Ki-kare degeri anlamhdir (p< 0,05; X? = 4477,559;
df = 120).

Tablo 4
Deneyimsel pazarlama agiklayici faktor analizi sonuglari

Faktorler 1 2 3
Eglence ve estetik

Cocugun aktivitelere katilmaktan
duydugu zevk

Cocugun 6grence parkinda hosca
vakit gecirmesi

Aktivitelere katilmanin eglenceli
olmasi

Aktivitelere katilmanin keyifli
olmasi

Ortamin ¢ocuk igin ilgi ¢ekici olmasi
Aktivitelere katilmanin heyecanl
olmasi

Tasarimin ve diizenin ¢cocugu oyun
alanlarina yoneltmesi

Ortamda ¢ocugun bes duyusuna
hitap eden detaylarin olmasi

Kacis

Cocugun kendini farkli bir diilnyada
hissetmesi

Cocugun kendini farkli bir zamanda
ve yerde hissetmesi

Cocugun kendini farkl bir rolde
hissetmesi

Giinliik rutin aligkanliklarindan
farkl bir deneyim yasamasi

Egitim

Yasadig1 deneyim karsisinda
bilmedigi seyler 6grenmesi

0,771

0,770

0,764

0,759

0,702

0,643

0,576

0,556

0,845

0,757

0,719

0,582

0,844

Gegirdigi zaman stiresince ¢ok sey

L . 0,819
Ogrenmesi
Farkli alanlarin ziyaret etmenin

< 0,736
¢ocugun merakini artirmast
Bu 6grence parkinda vakit
gecirmenin ¢ok ogretici bir deneyim 0,627
olmasi
Ozdeger 8,672 1,309 1,015
Aciklanan varyans (%) 54,197 8,184 6,343
Cronbach a 0,914 0,854 0,881

KMO testi: 0,928 df: 120 p= 0,00
Bartlett kiiresellik testi X*: 4477,559

Deneyimsel pazarlamaya yonelik ifadeler 6zdegeri 1’den biiyiik {i
faktorlii bir yapi sergilemistir. Orijinal 6lcekte ayri faktorler altinda yer
alan eglence ve estetik boyutlar1 tek faktor altinda toplanmustir. Bir
ifade binisiklik sorunu nedeniyle ¢ikarilmistir. Birinci faktor 6grence
parkinin ¢ocuga eglenceye dayal bir deneyim sunmasi ve 06grence
parkindaki estetik detaylara iligkin ifadelerden olustugundan faktor
‘eglence ve estetik’ olarak adlandirilmustir. ikinci faktér 6grence
parkinin ¢ocuga giinliikk yasamdan farkl bir deneyim sunmasiyla ilgili
ifadeleri kapsadigindan ‘kagis’ olarak adlandirilmustir. Ugiincii faktor
ogrence parkindaki etkinliklerin ogretici yoniiyle ilgili ifadeleri
icerdigindin ‘egitim’ olarak adlandirilmistir. Faktorler toplam
varyansin = %68,72’sini agiklamaktadir. Guivenilirlik katsayilar
incelendiginde her {i¢ faktoriin yiiksek giivenilirlikte oldugu
goriilmektedir.

Tablo 5’te memnuniyet degiskenine iligkin agiklayici faktor analizi
sonuglart yer almaktadir. Tablo 5’te yer alan sonuclara gére KMO
degeri 0,500’dir ve Barlett kiiresellik testi ve Ki-kare degeri anlamlidir
(p< 0,05; X* = 341,342; df = 1). Memnuniyet degiskenine yonelik
ifadeler 6zdegeri 1’den tek faktér altinda toplanmistir. Bir ifade
binisiklik sorunu nedeniyle ¢ikarilmigtir. ifadeler 6grence parkini
ziyaret etmeye yonelik memnuniyet egilimlerini icerdiginden faktor
‘memnuniyet’ olarak adlandirilmistir. Faktoriin agiklanan varyansi

%87,84’tlir.  Giivenilirlik katsayisma gore degiskenin yiiksek

giivenilirlikte oldugu goriilmektedir.

Tablo 5

Memnuniyet degiskenine iliskin agiklayici faktor analizi sonuglari
Memnuniyet 1
Ogrence parkini ziyaret etmekten duyulan memnuniyet 0,937
Ogrence parkinin iyi bir secim oldugunu diisiinme 0,935
Ozdeger 1,757
Aciklanan varyans (%) 87,387
Cronbach «a 0,860

KMO testi: 0,500 df: 1 p 0,00
Bartlett kiiresellik testi X*: 341,342

Tablo 6’da yeniden ziyaret etme degiskenine iligkin aciklayic1 faktor
analizi sonuglar1 yer almaktadir. KMO degeri 0,531°dir ve Barlett
kiresellik testi ve Ki-kare degeri anlamlidir (p< 0,05; X* = 404,218; df
= 3). Yeniden ziyaret degiskenine yonelik ifadeler 6zdegeri 1’den tek
faktor altinda toplanmistir. Bir ifade binisiklik sorunu nedeniyle
¢ikarilmustir.

Tablo 6
Yeniden ziyaret etme degiskenine iliskin agiklayict faktér analizi
sonuglar1

Yeniden ziyaret 1
Ogrence parkini yeniden ziyaret etme istegi 0,923
Ogrence parkini bagkalarina tavsiye etme egilimi 0,922
Ozdeger 1,875
Aciklanan varyans (%) 62,515
Cronbach o 0,880

KMO testi: 0,531 df: 3 p 0,00
Bartlett kiiresellik testi X*: 404,218

21



Siizen, M. & Kiliger, T. / Journal of Academic Opinion 2024 4(1) 16-26

ifadeler 6grence parkini tekrar ziyaret etmeye yonelik egilimlerini
icerdiginden faktor ‘yeniden ziyaret’ olarak adlandirilmistir. Faktore
iliskin aciklanan varyans %062,52°dir.Giivenilirlik katsayisina gore
degiskenin yiiksek giivenilirlikte oldugu gortilmektedir.

4.3. Kiimeleme Analizine Iliskin Bulgular

Ebeveynlerinin bakis agistyla gocuk tiiketicilerin 6grence parkinda
yasadiklar1 deneyim acisindan nasil bir profil sergilediklerini
belirlemek igin kiimeleme analizinden yararlanilmistir. Analiz
kapsaminda oncelikle hiyerarsik kiimeleme yonteminde en ¢ok tercih
edilen tekniklerden biri olan Ward teknigi Ward teknigi ideal kiime
sayis1 belirlenmeye cahisilmistir. Analiz sonucu elde edilen yigisim
tablosundaki sicramalar incelendiginde ideal kiime sayisinin {ig oldugu
anlasilmistir. Ardindan {icli kiime yapisinin gegerliligini test etmek ve
kiimeleri tanimlayan deneyimsel pazarlama egilimlerini belirlemek
icin  hiyerarsik olmayan K-means kiimeleme tekniginden
yararlamlmistir. Her iki analizden elde edilen sonuglar
karsilastinlldiginda, ortalamalarin ve katithmcr sayilarinin birbirine
oldukca yakin olduklari goriilmektedir (Malhotra, 2007). Ug kiimenin
her birinde yer alan katihmci sayisi ve kiime ortalamalar1 Tablo 7’de
yer almaktadir.

Tablo 8
Kiimelere iligkin tek yonlii varyans analizi sonuglar1

Tablo 7
Kiimeleme analizine iligkin bulgular
Deneyim 1. kiime 2. kiime 3. kiime
(n=61) (n=257) (n=86)
Eglence ve Estetik 3,79 4,19 4,93
Kacis 3,11 4,05 4,91
Egitim 3,28 4,04 4,85

En fazla katilimcinin oldugu ikinci kiimede yer alan katihmcilar
toplam katihmclarin  %63’{inii  olugturmaktadir. Ugiincii  kiime
katilimai sayis1 bakimindan ikinci kiimeyi izlemektedir. Katiimcilarin
beste biri {glincli kiimede yer almaktadir. Birinci kiimedeki
katihmecilarm toplam katiimcilar igerisindeki pay ise %15’dir. Ugiincii
kiime, deneyimsel pazarlamanin {i¢ boyutunda en yiiksek skorlara
sahip katihmcilardan olusmaktadir. Birinci kiimedeki katihimcilar
deneyimsel pazarlamanin {i¢ boyutunda diger kiimelerin gerisinde
kalmaktadir. fkinci kiimedeki katihimcilar ise deneyimsel pazarlama
egilimleri bakimindan birinci ve {i¢lincii kiime arasindadir.

Tablo 8 kiimelere iligkin tek yonli varyans analizi sonuglarini
gostermektedir. Analiz sonuglarina gore ti¢ kilme arasindaki farklar
anlamlidir. Tek yonlii varyans analizinde grup varyanslarinin
homojenligi, Levene istatistigi kullanilarak test edilmistir. Test
sonuglarina  gbére grup varyanslarinin  homojen  olmadigi
goriilmektedir. Bu durumda sonuglarin yorumlanmasinda Dunnett C
testi kullanilmustir.

Boyutlar Kareler

Kareler

Vi K g d Anlaml Fark
atyansin faynagt Toplami s Ortalamast P ami Far
Eglence ve Gruplararasi 52,132 2 26,066 263,606 .000 Deneyim asiklari-Deneyim severler
estetik Gruplarici 39,652 401 0,099 Deneyim severler-Geride kalanlar
Deneyim asiklari-Geride kalanlar.
Toplam 91,784 403
Kacis Gruplararasi 116,643 2 58,322 507,721 .000 Deneyim asiklari-Deneyim severler
Gruplarici 46,063 401 0,115 Deneyim severler-Geride kalanlar
Deneyim asiklari-Geride kalanlar
Toplam 162,706 403
Egitim Gruplararasi 90,527 2 45,263 321,604 .000 Deneyim asiklari-Deneyim severler
Gruplarici 56,438 401 0,141 Deneyim severler-Geride kalanlar
Deneyim asiklari-Geride kalanlar
Toplam 146,964 403

Kime ortalamalar1 ve tek yonli varyans analizi sonuglar
dogrultusunda kiimelerin deneyim pazarlamasi bakimindan egilimleri
yorumlanmustir. Deneyimsel pazarlama bakimindan en yiiksek
egilimlere sahip {clinci kiimedeki katiimciar icin gocuklarinin
ogrence parkinda yasadigi porzitif duygular ve 6grence parkinin
tasarimiyla ilgili deneyimler ¢ok yiiksek diizeydedir. Bu kiimedeki
katilimcilar ¢ocuklarinin 6grence parkinda eglenceli vakit gecirdigini,
heyecan1 ve =zevki ¢ok yiiksek diizeyde deneyimlediklerini
diistinmektedir. Katilmcilara gore g¢ocuklart ogrence parkinin
tasariminin ¢ok yiiksek diizeyde ilgi gekici bulmakta, tasarima iligkin
detaylar c¢ocuklara bes duyularinin dahil oldugu deneyimler
yasatmakta ve etkinlikleri ¢ok cekici hale getirmektedir. Uciincii
kiimedeki katihmcilar kagis deneyimi ile ilgili de ¢ok yiiksek diizeyde
egilimlere sahiptir. Katihlmcilara gore c¢ocuklari 6grence parkinda
adeta farkl bir diinyada ve zamanda yasiyormus hissini yasamakta,
etkinliklerde farkh roller {istlenerek (cesitli meslekleri tecriibe etme,
siiper kahraman olma gibi) giinliik yasam rutinlerinden ¢ok farkl bir
deneyim yasamaktadirlar. Uclincii kiimedeki katihimcilarm &grence
parkinin egitsel agidan g¢ocuklarina yasattigi tecriibenin ¢ok yiiksek
diizeyde oldugunu diisiinmektedir. Uciincii kiimedeki katihmcilar icin
cocuklar1 6grence parkindaki etkinliklere katilarak eglence, estetik,
kacis ve bilgi agisindan ¢ok yogun deneyimler yagamistir. Bu kiimedeki

katilimcilara gore 6grence parkinin sundugu etkinlikler ¢ocuklarinin
tutkulu bir deneyim yasadig: etkinliklerdir. Bu 6zellikler goz oniinde
bulundurularak bu kiime ‘deneyim asiklarr’ olarak adlandirilmistir.

Kiime ortalamalar: birinci kiime ile tglincii kiime arasinda olan
ikinci kiimedeki katihmcilar, her ii¢ deneyim bakimindan yiiksek
egilimler sergilemektedir. ikinci kiimedeki katihmcilar igin 6grence
parkindaki deneyimin yarattigi keyif, heyecan ve haz duygusu
yiiksektir. Bu kiimedeki katilimcilar 6grence parkinin tasarimiyla ilgili
detaylarin cocuklar icin motive edici oldugunu diisiinmektedir. ikinci
kiimedeki katihmcilar o6grence parkindaki etkinliklere katilarak
¢ocuklarinin giinltik yasam rutinlerinden uzaklagtigini, bir bagka
diinyada, baska biri gibiymis gibi hissettiklerini diisiinmektedir. Bu
kiimedeki katihmcilar 6grence parkindaki etkinliklerin egitsel agidan
da ¢ocuklarma katki sagladigia inanmaktadir. Ozetle ikinci kiimedeki
katilimcilar gocuklarinin 6grence parkinda yasadigi deneyimlerden
genel anlamda hognuttur. Bununla birlikte c¢ocuklarinin yasadigi
deneyimin tglinci kiimedeki kadar tutkulu bir deneyim oldugunu
diisinmemektedirler. Bu ozellikler goz 6ntinde bulundurularak bu
kiime ‘deneyim severler’ olarak adlandirilmigtir.

Uciincii kiime deneyimsel pazarlama boyutlar1 acismdan her iki
kiimeden daha distik ortalamalara sahip katihmcilardan
olusmaktadir. Bu kiimedeki katilimcilar ¢cocuklarinin 6grence parkinda
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keyif, heyecan ve haz acisindan orta diizeyde bir deneyim yasadigini
diistinmektedir. Ogrence parkinin tasarimini ve ¢ocuklarm algilarin
harekete geciren detaylar1 da orta diizeyde yeterli bulmaktadirlar.
Bununla birlikte kagis ve egitim deneyimi acisindan daha kararsiz bir
goriiniim  sergilemektedirler. Ugiincii kiimedeki katiimcilara gore
cocuklart 6grence parkindaki etkinliklere katilarak giinlik yasam
rutinlerden ¢ok uzaklasamamustir. Etkinlerin egitsel agidan
cocuklarina sagladig1 katki konusunda da kararsizdirlar. Bu 6zellikler
g6z oniinde bulundurularak ticlincii kiime ‘geride kalanlar’ olarak
adlandirilmistir.

Arastirmada her {i¢ kiimedeki katiimcilarin 6grence parkindan
aldiklar1 hizmete yonelik memnuniyet diizeylerinin farklilasip
farklilasmadigini belirlemek igin tek yonli varyans analizinden
yararlanilmistir. Tablo g’da kiime ortalamalari, Tablo 10’da tek yonlii
varyans analizi sonuglar1 yer almaktadir.

Tablo 9

Kiimelerin memnuniyet diizeylerine iliskin bulgular
Kiimeler Ort. S
Deneyim agiklar1 4,96 0,14
Deneyim severler 4,26 0,48
Geride kalanlar 3,90 0,51

Levene testi sonucunda grup varyanslarinin homojen olmadig:
goriilmiis ve Dunnet’'s C testinden yararlanarak sonuglar
yorumlanmustir. Sonuglar memnuniyet diizeyleri acisindan her {ig
kiime arasinda anlaml farkliigin oldugu tespit edilmistir. Deneyim
astklar1 6grence parkinda yasadiklar: deneyimden ¢ok yiiksek diizeyde
memnundur. Geride kalanlar deneyimsel pazarlama egilimlerinde
oldugu gibi daha kararsiz bir profil sergilemektedirler. Deneyim
severler ise bu iki kiime arasinda bir egilime sahiptir. Deneyim severler

ogrence parkinda yasadiklari deneyimden yliksek diizeyde
memnundurlar.
Tablo 10
Kiimelerin memnuniyet diizeylerine iligskin tek yonlii varyans analizi sonuglar1
Varyansin Kaynagi Kareler Toplami sd Kareler Ortalamast F p Anlaml Fark
Gruplararast 46,645 2 23,322 120,190 .000 Deneyim agiklari-Deneyim severler
Gruplarici 77,813 401 0,194 Deneyim severler-Geride kalanlar
Toplam 124,458 403 Deneyim asiklari-Geride kalanlar

Her {i¢ kiimedeki katiimcilarin 6grence parkini yeniden ziyaret
diizeylerinin farklilasip farklilasmadigini belirlemek yapilan analize
iliskin sonuglar Tablo 10 ve Tablo 11’de yer almaktadir. Tablo 10’da
kiime ortalamalari, Tablo 11’de tek yonlii varyans analizi sonuglar: yer
almaktadir.

Kiimeler arasindaki farkhiligin hangi gruplardan kaynaklandigini
belirlemek i¢in Dunnett C testi sonuclari incelenmistir. Sonuglar
ogrence parkini yeniden ziyaret etme diizeyleri agisindan her {i¢ kiime
arasinda anlamh farkliigin oldugunu gostermektedir. Deneyim
asiklar1 diger ozelliklerinde oldugu gibi 6grence parkini tekrar ziyaret
etme agisindan da ¢ok yliksek diizeyde niyete sahip katilimcilardan

Tablo 11 . . . . .
. . i . . o olusmaktadir. Geride kalanlar kiimesindeki katiimcilar diger
Kiimelerin yeniden ziyaret etme niyetlerine iliskin bulgular .. . o . ; - .
kiimelere gore daha diisiik diizeyde yeniden ziyaret niyetine sahiptir.
Kiimeler Ort. S Deneyim severler ise bu iki kiime arasinda bir profile sahiptir. Ogrence
Deneyim agiklar1 4,94 0,19 parkinda tekrar ziyaret etme niyetleri yiiksektir.
Deneyim severler 4,36 0,47
Geride kalanlar 4,08 0,69
Tablo 12
Kiimelerin yeniden ziyaret etme niyetlerine iligskin tek-yonlii varyans analizi sonuglar1
Varyansin Kaynagi Kareler Toplami sd Kareler Ortalamast F p Anlaml Fark
Gruplararasi 32,469 2 16,235 72,097 -000 Deneyim agiklar1-Deneyim severler
Gruplarigi 90,295 401 0,225 Deneyim severler-Geride kalanlar
Toplam 122,764 403 Deneyim asiklari-Geride kalanlar

Kimelerin demografik 6zellikler itibariyle farkliliklar1 incelemek
icin Ki-kare analizi yapilmistir. Analiz sonucunda 0grence parkina
gelme sikligi ve cocugun cinsiyeti bakimindan kiimeler arasinda
anlaml farkhliklarin oldugu goriilmiistiir. Ogrence parkina gelme
sikligina gore kiimeler arasindaki farkliliklara iliskin sonuglar Tablo
13’te yer almaktadir. Sonuglar incelendiginde deneyim agiklar
arasinda aligveris merkezine ilk kez gelen katilimcilarin agirhikta

oldugu goriilmektedir. Deneyim severler kiimesindeki katilimcilar
arasinda da Ogrence parkina ilk kez katihmcilar agirhiktadir. Bunun
yani sira deneyim severler icerisinde ayda birkac kez gelen
katihmcilarm agirhig da fazladir. Ogrence parkinda sunulan deneyime
karst mesafeli katiimcilarin yarisi 6grence parkina ayda birkag
gelmektedir.

Tablo 13
Kiimelerin ziyaret sikligina iligkin ki-kare analizi sonuglar1
ilk kez Yilda birkag kez Ayda birkag kez Haftada birkag kez x D .
(%) (%) (%) (%)
Deneyim asiklari 33,7 27,9 20,9 17,4 24,817 6 .000
Deneyim severler 36,6 23,3 32,3 7,8
Geride kalanlar 21,3 26,2 50,8 1,6
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Cocugun cinsiyeti bakimindan kiimeler arasindaki farkliliklara
iliskin sonuglar Tablo 14’te yer almaktadir. Sonuglar incelendiginde
deneyim asiklar1 ve deneyim severler kiimelerinde yer alan
katihmcilardan kiz ¢ocugu olanlarin agirhikta oldugu goriilmektedir.
Geride kalanlar kiimesindeki katiimcilarin yarisi ise erkek cocuk
sahibidir.

Tablo 14
Cocugun cinsiyetine gore kiimelere iligkin ki-kare analizi sonuglar1

Erkek Kiz Her ikisi
(%) (%) (%)

Deneyim asiklar1 32,6 477 19,8

X2 SD p

9,304 4 -04
Deneyim severler 35,4 38,1 26,5
Geride kalanlar 50,8 26,2 23

5. Tartisma, Sonuc ve Oneriler

Bu calismada bir alisveris merkezlerindeki biiyiik 6lcekli 6grence
parkini ziyaret eden ¢ocuk tiiketicilerin deneyimsel pazarlama
tipolojileri  belirlenmistir. Calisma nicel arastirma tasarimiyla
kurgulanmistir. Anket teknigiyle Samsun Lovelet Aligveris Merkezi
biinyesinde yer alan ‘Zamunda Eglence Krallig1’ parkini ziyaret eden
404 ebeveyne ulasilmigtir. Ebeveynler, cocuklarinin eglence ve
egitimin bir arada sunuldugu etkinliklerin tasarlandigr bu 6grence
parkindaki deneyimlerini degerlendirmiglerdir. Bu degerlendirmeler
dogrultusunda tiiketici tipolojileri tespit edilmis, farkli profillere sahip
tiiketicilerin demografik 6zellikleri ile memnuniyet ve tekrar ziyaret
etme egilimleri belirlenmistir.

Sonuglar 6grence parkinin Samsun sehrinde yasayan tiiketiciler
agirlikta olmak tizere cevre illerden tiiketicilere de hizmet verdigini
gostermektedir. Ebeveynler biiyiik ¢ogunlukla cocuklarini 6grence
parkina getirmek icin algveris merkezine gelmektedir. Ogrence
parkini ziyaret eden cocuk tiiketiciler hem eglencenin (kum havuzu,
carpigan araba, akiilii araba) hem de O6grencenin (cocuk sehri,
hayvanat bahgesi, akademi gibi) 6n planda oldugu alanlari
deneyimlemistir. Ogrence parkindaki farkh alanlarin hem kiz hem de
erkek cocuklarin ilgisini ¢ektigi goriilmektedir.

Calismada 6grence parkinda sunulan deneyim; eglence, estetik,
egitim ve kagis unsurlarina (Pine ve Gilmore, 1998) gore incelenmistir.
Sonuglar 6grence parkindaki deneyimin eglence ve estetik, egitim ve
kacis olmak tizere {i¢ alt boyuttan olugtugunu gostermektedir. Farkl
aragtirmalarda dort boyutlu bir yap: sergileyen (Oh vd., 2007; Krom,
2019) deneyimsel pazarlama yapisi bu aragtirmada, eglence ve estetik
boyutlarinin tek faktoér altinda toplanmasi nedeniyle ti¢ boyutlu bir
yapt sergilemigtir. Bu durumun ogrence parkinda c¢ocugun bes
duyusuna hitap eden tasarim ve detaylarin, c¢ocuklari olumlu
duygulara yoneltmesinden kaynaklandig diisiiniilmektedir. Ogrence
parkindaki etkinliklerin ¢ocuklarin egitsel gelisimine katkisi, eglence
ve estetik deneyiminin yani sira bir diger deneyim alanim
olusturmaktadir. Ebeveynlerin bakis agisiyla c¢ocuklar 6grence
parkinda, giinliik yasamlarindaki rutinlerinden ¢ok farkl bir diinyada
gibi hissetmekte ve farkli roller {istlenmektedir (Pikkemaat ve
Schuckert, 2006; Feenstra vd., 2015).

Tiiketiciler bu deneyim unsurlarina gore siniflandirildiginda g
farkli tipolojinin ortaya c¢iktigi anlagilmaktadir. Bir baska deyisle
ogrence parkini ziyaret eden tiiketiciler heterojen bir profile ve farkl
ozelliklere sahiptir (Park vd., 2009: 97). Arastirma sonuglarina gore
kiimeler  birbirinden deneyimin bir unsuru bakimindan
farklilasmamaktadir. Kiimeler deneyimin ii¢ unsuruna verdikleri
onem diizeyi ¢ok yliksek (deneyim asiklar), yiiksek (deneyim severler)
ve orta diizey (geride kalanlar) olan katilimcilardan olugmaktadir.
Deneyim asiklar1 icerisinde 6grence parkindan ilk kez hizmet alan ve
parkin atmosferinden her agidan ¢ok etkilenen katiimcilar
agirliktadir. Deneyim asiklarini farklilagtiran bir diger demografik

ozellik, bu kiimedeki katilimcilarin yarisina yakininin kiz ¢ocuklarinin
olmasidir. Deneyim asiklarinin 6grence parkini ziyareti; kisisel keyif,
iyi olus ve diger olumlu duygular bakimmdan ¢ok yliksek bir hizmet
deneyimi algilamalarini saglamistir. Bu kiimedeki katilimcilarin
cocuklarmin tutkulu bir deneyim algisina sahip olduklar
anlagilmaktadir. Deneyim asiklarinin 6grence parkinda katildiklar
farkli etkinlikler giinliik yasamlarindaki rutinlerinden ¢ok farkl roller
iistlenmelerine ve ¢ok degisik bir ortamda yer almalarini saglamistir.
Deneyim agiklari igin grence parkinin egitsel gelisimlerine sagladig:
katki da ¢ok yiiksek diizeydedir. Deneyim asiklar1 6grence parkinda
yagadiklar1 tiiketici deneyimini ¢ok yiiksek diizeyde ©nemseyen

tliketicilerden  olugsmaktadir. Bu sonug literatiirdeki  bazi
bolimlendirme arastirmalarindan farkhlagsmaktadir. Chuo ve
Heywood (2006) Tayvan'daki tema parklari ziyaret eden

tiiketicilerden 17 yas ve altinda olan geng ziyaretgileri motive eden en
onemli faktoriin kendini gelistirmek olduguna dikkat cekmektedir.

Deneyim severler kiimesinde yer alan katihmcilar icerisinde
cocuklarim 6grence parkina ilk kez veya ayda birka¢ kez getiren
katihmecilar agirhktadir. Ogrence parkina ilk kez ziyaretgilerin ortamin
atmosferinden oldukga etkilendikleri anlasiimaktadir. Bunun yani sira
bu kiime icerisinde 6grence parkimin sadik miisterisi olan, ayda birkag
kez ziyaret eden katilimcilarin da sunulan deneyimi 6nemsedikleri
goriilmektedir. Deneyim severler icerisinde de kiz ¢ocuklarin agirhig:
daha fazladir. Kiimeler igerisinde en fazla katilimcinin yer aldigi bu
kiime, 6grence parkinda yasadiklar: deneyim alanlarini genel anlamda
yiksek diizeyde onemsemektedir. Deneyim severlere gore, parki
ziyaret eden gocuklar heyecan, mutluluk ve haz gibi duygularin yiiksek
oldugu, bes duyularimi harekete geciren bir deneyim yasamuis,
etkinliklere biiyiikk bir merak ve ilgiyle katilmis, bilgi diizeyleri
artmistir. Feenstra vd.nin (2015) dikkat cektigi {izere deneyim
severler icin giin igerisindeki rutin eylemlerinden farkli bir ortamda
bulunmak ve farkl roller {istlenmek cocuklarin duygusal ve zihinsel
agidan nitelikli vakit gegirmelerini saglamistir.

Geride kalanlar kiimesi deneyim unsurlar1 bakimindan diger iki
kiimeye gore daha kararsiz bir profil sergilemektedir. Geride kalanlar
kiimesindeki ebeveynlerin yarisinin  yalnizca erkek ¢ocugu
bulunmaktadir. Geride kalanlar kiimesindeki katihimcilarin yarisi
o0grence parkini ayda birka¢ kez cocuguyla ziyaret etmektedir.
Tekrarlayan bu ziyaretler nedeniyle ortamin atmosferinin ¢ocuklar
tizerinde biraktig: etki daha diistiktiir. Bu kiimedeki ebeveynlere gore
cocuklarinin 6grence parki ziyaretindeki en carpici deneyim unsuru,
ziyaretten duyulan keyif ve etkinliklerin g¢ocuklarin duyularinda
biraktig: izdir.

Deneyim agsiklarinin 6grence parkindan aldiklar: hizmet karsisinda
hissettikleri memnuniyet ve 6grence parkini yeniden ziyaret niyetleri
deneyim severlerden daha yiiksektir. Deneyim severlerin memnuniyet
ve yeniden ziyaret egilimleri de geride alanlarin Oniinde yer
almaktadir. Garrod ve Dowell'ln (2020) ulastig1 sonuclarin aksine bu
arastirmada deneyimin tiim unsurlarinin memnuniyet ve yeniden
ziyaret egilimlerinde farklilasmaya neden oldugu goriilmektedir. Buna
karsin sonuglar Zafeiroudi ve Kouthouris’un (2023) ulastig1 sonuglari
desteklemektedir. Zafeiroudi ve Kouthouris, Yunan tema park
ziyaretgileri igerisinde en diistik motivasyonlara sahip kayitsizlar
kiimesinin parki yeniden ziyaret etme niyetlerinin diger kiimelere gore
diistik olduguna dikkat cekmektedir. Gliniimiiziin rekabetci perakende
ortaminda hayatta kalabilmek, diistik fiyatlardan ve yenilik¢i
iriinlerden daha fazlasini gerektirmektedir. Pazarlama literatiiriinde,
bir perakende isletmesinin tiiketicilerinin ctizdanlarini ve kalplerini,
yani musteri baghligina daha iyi yakalamasini saglamak igin tiiketici
deneyiminin etkili yonetimi 6nerilmektedir. Diger alisveris merkezleri
karsisinda rekabet avantaji elde etmek icin, aligveris merkezi
yoneticilerinin tiiketicilerin deneyimlerini yonetmeye odaklanmalari
gerekmektedir (Sit, 2010: 15). Geissler ve Rucks’'un (2011) dikkat
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cektigi gibi tema parklardan alinan hizmetin memnuniyet {izerindeki
etkisinde 6ne ¢ikan unsur, parkin deneyim bakimimdan ziyaretgilere
sundugu deger ile iliskilidir. Deneyim degeri parkin egitsel, eglence,
kagis ve estetik alanlarinda sundugu deneyimlerden olusmaktadir.

Arastirmada wulasilan sonuglarin perakendecilik ve turizm
pazarlamas literatiiriine katki sagladig1 diisiiniilmektedir. ilk katk,
arastirmanin ¢ocuk tiiketicileri hedefleyen 6grence parklarina yonelik
bir boliimlendirme galismasi olmasiyla iligkilidir. Calismada ulasilan
sonuglarin 6grence parklarindaki bolimlendirme arastirmalariyla
ilgili bilgi birikimine katki sagladigi diisiiniilmektedir. ikinci katki,
arastirmanin bir ahisveris merkezi biinyesindeki Ogrence parkina
odaklanmasiyla iligkilidir. Yapilan arastirmalarin biiytik bir bolimi
aligveris merkezlerinden bagimsiz lokasyonlarda hizmet veren
ogrence parklarna odaklanmistir. Bu agidan degerlendirildiginde
arastirmada ulasilan sonuglar, perakende sektoriiyle ilgili bilgi
birikime katki saglayabilir. Ugiincii katki, ¢alismanin deneyimsel
pazarlama literatiiriine katkisi ile iligkilidir. Ogrence parklarinda
sunulan deneyimi ele alan g¢alismalarda aragtirmacilarin daha ¢ok
eglence ve egitim boyutlarina odakladigi goriilmektedir. Bu calismada
tiiketici deneyimi, estetik ve kacis deneyimleri acisindan da ele
alinmugtir. Yerli yazinda yalnizca ¢ocuk tiiketicileri hedefleyen 6grence
alanlarina yonelik bir arastirmaya rastlanmamistir. Ulagilan
sonuglarin  bu agidan da yerli yazina katki saglayacagi
diistiniilmektedir.

Aragtirma sonuglar1 perakende sektoriindeki uygulayicilar igin de
onemli firsatlara isaret etmektedir. Sonuclara gore ebeveynler alisveris
merkezine bilylik oranda ¢ocuklarinin 6grence parkini ziyaret etmesi
i¢in gelmektedir. Ve 6grence parkindan aldiklar: hizmetten duyduklar:
memnuniyet ve tekrar ziyaret etme egilimleri yiiksektir. Yoneticilerin
aligveris merkezi biinyesinde bu tiir alanlar tasarlamasi aligveris
merkezinin daha etkin bir sekilde kullanilmasi ve bir cazibe merkezine
dontismesine katki saglayacaktir. Deneyim asiklar1 ve deneyim
severler icerisinde 6grence parki ilk kez ziyaret eden cocuklarin
agirlikta oldugu goriilmektedir. Buna karsin 6grence parkini ziyaret
eden ¢ocuklarin daha ¢ok Samsun’da yasadigi dikkat cekmektedir.
Uygulayicilar, 6grence parkinda deneyim yasamaktan keyif alan ve
onemseyen bu tiiketici gruplarina ulasmak ve parki daha 6nce ziyaret
etmeyen ¢evre illerdeki tiiketicileri harekete gecirmek icin reklam,
promosyon gibi pazarlama iletisim etkinliklerinden daha g¢ok
yararlanabilir. Deneyim asiklar1 ve deneyim severlerin &grence
parkinda hizmet almaktan duydugu memnuniyet ve 6grence parkini
tekrar ziyaret etme niyetleri ¢ok ylksektir. Algsveris merkezi
yoneticileri, sadakat programlarinda bu gruba oOzel firsatlar
sunabilirler. Deneyim asiklar1 ve deneyim severler kiimelerindeki
ebeveynler 0Ogrence parkinin ¢ocugun egitsel gelisime, duygu
durumuna katkisindan olduk¢a memnundurlar. Parkta vakit
gecirmek, ¢ocuklarimin giinliik rutinlerinden uzaklastig nitelikli bir
bos zaman aktivitesidir. Bu agidan 0grence parklarinda sunulan
hizmet deneyimi, her iki tarafa (ebeveyn ve cocuk) kazanimlar
sunmaktadir. Cocuklar eglenerek Ogrenmekte, ebeveynler ise
cocuklarina gtivenli bir ortamda gelisim firsati sunmanin ve nitelikli
zaman yasatmanin keyfini yasamaktadir (Feenstra vd., 2015: 54).
Uygulayicilar, ebeveynlerin park igerisinde cocuklarini beklerken daha
keyifli zaman gecirebilecekleri ortamlar tasarlayarak kendilerini daha
iyi  hissetmelerini  saglayabilirler. Bu ortamlarda yapilan
harcamalardan elde edilen gelirle, 6grence parkina finansal agidan ek
bir gelir saglayabilirler. Deneyim asiklar1 ve deneyim severler icin kagis
deneyimi oldukca 6nemli bir deneyim unsurudur. Uygulayicilar gocuk
sehri gibi ¢ocugun farkli roller istlendigi, kacis deneyimini
gliclendiren etkinlik alanlar1 ekleyerek yeni deneyim alanlari
yaratabilirler.

Calismanin  sinirhiiklarindan  hareketle
calismalar icin su onerilerde bulunulabilir.

gelecekte yapilacak
Gelecekte Ogrence

parklarinda sunulan deneyimin daha derinlemesine anlasilmasi icin
nitel aragtirmalar tasarlanabilir. Ogrence parkinda bir alani ziyaret
eden ve bu ziyaretten keyif alan ¢ocuk diger alanlari deneyimlemek
icin ebeveynlerinden talepte bulunabilmektedir. ileriki arastirmalarda
nitel yontemden yararlanilarak ebeveyn ile ¢ocuk arasindaki tiiketim
etkilesimine iligkin daha ayrintii sonuglara ulasilabilir. Gelecekte
cocuk tiiketicilerin deneyimlerini kendilerinin degerlendirdigi
¢alismalarin tasarlanmasi da deneyimsel pazarlama unsurlarinin daha
iyi anlasilmasina katk: saglayacaktir. Son olarak ileriki arastirmalarda
tiiketicilerin yam1 sira perakende sektoriindeki uygulayicilarin
goriglerine basvurulmasi karsilastirmaya dayali bir analizin
yapilmasina imkan sunabilir.
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The topic of this study is “The Impact of Internship Programs on Students' Career Development: A
Case Study of Pakistan”. The aim of the study is to evaluate the efficacy of various practicum
programs in enhancing students' employability and career advancement. Furthermore, to assess the
effectiveness of internship programs in Pakistan in developing students' careers and contemplating
factors such as skill acquisition, professional networking, and employability outcomes. Work-based
learning (WBL) is a broad term used for internships. The methodology used for this research was
based on qualitative analysis. Qualitative data was collected through various websites and journals
such as Jstor, Google Scholar, Science Direct, etc. The sample was one of the leading universities in
Lahore, Pakistan (Lahore School of Economics). In addition to that, the university website is used to
analyze the data. One of the famous research methods for the analysis of qualitative data, which is
content analysis, is used for the analysis of this study. The results show that internships programs
have several benefits for students, and it has a great impact on student’s career development. The
internship programs help students enhance their practical knowledge and help them to boost their
personal and professional skills. These skills help students perform better in the workplace.
Keywords: Internship Programs, Pakistan, Students Career Development

Staj programlar: 6grencilerin pratik bilgilerini gelistirmelerine, kisisel ve mesleki becerilerini
artirmalarma yardimci olmaktadir. Bu beceriler 6grencilerin is yerinde daha iyi performans
gostermelerine yardimci olmaktadir. ise dayali 6grenme (WBL), stajlar icin kullanilan genis bir
terimdir. Bu ¢alismanin amaci, gesitli staj programlarinin 6grencilerin istihdam edilebilirligini ve
kariyer gelisimini artirmadaki etkinli§ini degerlendirmektir. Bu amaca uygun olarak;
Pakistan&#39;daki staj programlarinin Ogrencilerin Kkariyerlerini gelistirmedeki etkinligini
degerlendirmek ve beceri kazanimi, profesyonel ag olusturma ve istihdam edilebilirlik sonuglar gibi
faktorlerin etkinligi olgiilmeye cahisilmigtir. Bu arastirma igin kullanilan metodoloji nitel analize
dayanmaktadir. Nitel verilerin analizinde kullanilan tinlii arastirma yontemlerinden biri olan igerik
analizi, bu ¢alismanin analizi i¢in tercih edilmistir. Nitel veriler Jstor, Google Scholar, Science Direct
gibi ¢esitli web siteleri ve dergiler aracilifiyla toplanmistir. Arastirmanin érneklemini Pakistan’in
Lahor kentindeki 6nde gelen tiniversitelerden biri olan Lahore School of Economics’i olusturmus ve
arastirmnin verilerini analiz etmek icin tniversitenin web sitesi kullanilmistir. Sonuglar, staj
programlarimin 6grenciler icin gesitli faydalar1 oldugunu ve 6grencinin kariyer gelisimi {izerinde
biiytik bir etkisi oldugunu gostermektedir.
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1. Introduction

Transitioning from student to professional is not always easy.
When students begin their careers, they face numerous hurdles.
They must adapt to their new professional environment by putting
their conceptual understanding into practice (Anjum, 2020: 1).
Students can be helped to better implement their ideas at the
workplace by combining conceptual knowledge and training with
academic internships (Tynjdld, 2008: 140). Internships permit

students to acquire practical experience. Companies prefer business
graduates with vital abilities and practical knowledge; thus,
internships offer valued employees and qualified job applicants.
Moreover, Internship programs allow students to receive training
while still enrolled in their courses, saving firms money on
supervision and training by offering trained staff (Anjum, 2020: 1).

Work-based learning (WBL), including internships and
apprenticeships, is a key concept in public higher education and
workforce development policies. WBL is also a broad term used for
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different forms of internships. There are four mutual forms of work-
based learning programs. These include internships, Co-op,
apprenticeship, and practicum. Internships can be short term or long
term, can be paid or un-paid, can be leading to jobs etc. Internships
are seen as a win-win situation for apprentices, educators, and
employers. They provide students with real-world job experience
and professional networks, while employers benefit from low-cost
and sophisticated workers who may become future employees.
Internships are a key strategy for addressing the "skills gap," filling
open positions, boosting local economies, and improving labor
market conditions (Hora et al., 2017: 3). In almost every university
in Pakistan, internships have become part of the academic
curriculum. It is becoming necessary for every final-year
undergraduate and graduate student to get some experience in any
of the organizations during their final year.

A career is defined by one labor economist as "a set of experiences
in the domain of labor, with aims and values and with or without
development." According to the literature, Career is part of the main
occupation a person has in their life before, during and after work,
including work-related characters such as student, worker, and
senior worker, as well as additional leisure, family, and civic
responsibilities. A business exists only when people pursue it; they
put people first (Super D. E., 1976: 20). It's true that until the 1960s,
neither the phrase "career" nor the term "development” were often
employed. After the two categories were combined, career
development was more often referred to as professional psychology
or development till the late 1960s (Herr, 2001: 196). “Career
development is a lifelong process of self-exploration and awareness,
continual acquisition of knowledge about the ever-changing world
of work, and decision-making” (Knabem et al., 2020).

1.1. Purpose of the study

The aim of the study is to evaluate the efficacy of various
internship programs in enhancing students' employability and
career advancement. Furthermore, to assess the effectiveness of
internship programs in Pakistan in developing students' careers and
contemplating factors such as skill acquisition, professional
networking, and employability outcomes.

2. Literature Review
2.1. Definition of Career

A different labor economist provides a roughly similar definition
of the profession but with astronger drive. Two industrial
sociologists and one occupational psychotherapist define it as "a set
of jobs establishing a profession ladder up which progression is
probable," occasionally but not forever a "career," indicating what
some consider to be a middle-class bias. An occupation is described
by one personality and social psychologist as "an arranged
categorization of ranks and roles (occupational, familial, and leisure)
subsequent from the quest of embryonic principles,” while binary
therapy psychologists and single occupation educationalists use
slightly comparable but fewer spiritual definition of "actions, work-
related and others, creating a life pattern." One counseling
psychologist, one school counselor, one personality and social
psychologist, and two career education sources all view "career" as
an "occupation”, adhering to a custom that disregards the terms'
specific definitions (Super D. E., 1976: 13).

According to the literature, a Career or person's professional life
is the series of significant roles they have held during their pre-,
during, and post-work lives. These titles encompass work-related
ones like worker, student, and retiree, as well as supplementary

civic, family, and recreational activities. Professions are person-
focused and only survive because people seek them (Super D. E.,
1976: 20).

2.2. Career Stages

The career stages theory explains how workers' behaviors evolve
throughout their careers. According to organizational psychologists,
the stage of a person's career can impact their work experiences.
This is because individuals' needs, attitudes, values, and concerns
change as they age and gain experience in both their professional
and personal lives (Giovanna et al., 2021: 62). Career stages are
essential stages of development throughout life. The stages are
classified as Growth, Exploratory, Establishment, Maintenance, and
Decline phases. Each phase is distinguished by the unique
significance of specific social expectations. For instance, during the
exploratory stage, young people are expected to choose careers, and
during the establishment stage, adults are expected to put those
decisions into practice and carve out spaces for themselves in the
workplace, the home, and the community. Moreover, Lee found that
differences in career stages have a greater impact on certain aspects
of work, both professionally and personally (Lee, 2020). Younger
workers may prioritize immediate benefits like health plans and
maternity/paternity leave, while older workers may prioritize
retirement planning etc. Researchers have examined the significance
of various work factors based on an individual's career stage
(Giovanna et al., 2021: 63). When one work is completed, handling
the subsequent one is made easier (Super D. E., 1976: 22).

2.2.1. Growth Stage

This stage occurs between the ages of o and 14. The cycle begins
when the individual becomes aware of an upcoming career decision
(Giovanna et al., 2021: 64). This stage involves a child interacting
with their house, community, and institution. It leads to an active
growth of some skills, passions, and principles while neglecting and
atrophying other potentials that had a particular glands and neural
makeup, may become significant (Super D. E., 1976: 22).

2.2.2. Exploratory Stage

This occurs between the ages of 15 and 25. The individual
explores their main competencies, aptitudes, and activities with
greater passion. During this stage, workers strive for mastery over
their tasks and seek approval from coworkers and the organization
(Giovanna et al., 2021: 64). Although the process of exploring itself
starts at birth and extends across life as circumstances and
individuals change, it starts in adolescence. Experimentation is
putting various roles, actions, and circumstances to the test. It might
be more focused on learning more about passion for or talent for a
certain job, field of research, or career options, but it could not be
planned or focused on objectives (Super D. E., 1976: 23).

2.2.3. Establishment Stage

However certain individuals sway, struggle, or explore for a
decade or beyond and some do not achieve solid professions, it
generally starts in the mid-1900s. Men in their late 20s tend to seek
appropriate paid positions or negotiate and settle for the most
suitable job they can secure because they have more maturity, duties,
and wisdom than women do. Women in this age group typically
dedicate themselves to raising their families the whole time,
nevertheless, some choose to pursue double-track professions and
many, often without planning, return to paid work after several
years away (Super et al., 1967).

28



Wagqar, A. / Journal of Academic Opinion 2024 4(1) 27-34

2.2.4. Maintenance Stage

Most individuals start experiencing it at the age of 45. However,
many women go through a second establishment stage and re-
exploration in their thirties. The person is worried about retaining
his own against younger individuals, staying up to date with new
advancements, pushing forward by striking fresh ground in his
current or a related sector, or re-establishing himself in the
workforce after settling into a profession and frequently into a
specific job (O'Toole, 1973).

2.2.5. Decline Stage

This stage pertains to the evolving and diminishing aspects of life
in general and careers in particular. While some individuals continue
to work in their regular roles at their normal speed and on their
customary schedule until they pass away, most people go through a
process of shifting their work kinds, pace, and days or hours of work
(Steer, 1970).

2.3. Career Development

It's true that until the 1960s, neither the phrase "career" nor the
expression "development" was often employed. Since the late 1960s,
career advancement was often distinguished from professional
psychology when the two concepts were mixed (Herr, 2001: 196).
Although the phrases vocational advice or consulting and career
advice or counseling are more frequently used in historical allusions
to professional growth practice than career development practice
itself, they all have similar origins (Herr, 2001). “Career
development is defined as an enduring process of self-exploration
and mindfulness, continual acquisition of information about the
ever-changing world of effort, and decision-making” (Knabem et al.,
2020). Effective implementation and development of the career
development programs determine the economic growth of
countries. High-quality preparation of students and pursuing a
career path that interests them is one of the ways for countries to
ensure stable economic growth (Boat et al., 2021: 108). At the end of
the 20th century, the phrase "career development,"” as it appears in
the name of the National Professional Development Association,
began to be used more and more to refer to the entire constellation
of psychological, sociological, educational, physical, economic, and
random factors that come together to shape a person's career actions
over the course of their lifetime (Sears, 1982) and the interferences
or practices that are used "to develop a person's career development
or to empower that person to make additional effective career
decisions" (Spokane, 1991: 22). As a result, the phrase "career
development" currently refers to two sets of hypotheses, or
philosophical categories: one discusses how career behavior
develops over the course of a person's life, while the other examines
how specific interventions alter career conduct (Herr, 2001: 196).

Workers, career advisors, academic institutions, and society at
large offer programs and practices known as initiatives for career
growth with the goal of assisting students and workers in making
wise career decisions and advancing their careers. Academic
advising, career centers, computer-based career support systems,
mentoring, 360-degree evaluation, and wellness and fitness
initiatives are among the entries that best exemplify this subject.

2.4. Indicators of Successful Student’s Career

There are several indicators that can suggest a student with a
successful career ahead. While success can be subjective and varies
across different fields and individuals.

2.4.1. Academic Performance

Consistently achieving high grades and performing well in
academic pursuits indicates a strong foundation of knowledge and
skills. It demonstrates the ability to grasp and apply concepts
effectively.

2.4.2. Skills and Expertise

Developing specific skills and expertise relevant to their chosen
field or industry is a crucial indicator of future success. This can
include technical skills, problem-solving abilities, critical thinking,
leadership qualities, effective communication, and adaptability.

2.4.3. Internships and Work Experience

Obtaining real knowledge through internships, part-time jobs, or
relevant work experience provides valuable insights into the real-
world application of knowledge and skills. It demonstrates initiative,
adaptability, and the ability to work in professional environments.
Moreover, gaining practical experience through industry-related
projects is a strong indicator of future success. Practical experience
provides students with valuable insights into their field, allows them
to apply classroom knowledge in real-world situations, and builds a
professional network. Employers often prioritize candidates with
relevant work experience, as it demonstrates a proactive approach
and the ability to navigate professional environments.

2.4.5. Networking

Building a strong professional network within their field can be a
significant advantage for students. Engaging with professors,
industry professionals, alumni, and peers can provide opportunities
for mentorship, internships, job referrals, and career guidance.

2.4.6. Continuing Education and Lifelong Learning

A commitment to continuous learning beyond formal education
is a positive indicator. Seeking out opportunities for professional
development, attending conferences or workshops, and staying
updated with industry trends demonstrate a growth mindset and the
willingness to adapt to evolving circumstances.

2.4.7. Management Training Programs (MTO)

The goal of management training programs is to improve the
management and leadership abilities of working professionals.
Candidates want to improve their abilities, so they can work more
effectively with their colleagues. A person must take their career
objectives into account when selecting the best managerial training
program (Sharma, 2022). There are various benefits of management
training programs such as enhanced decision-making capacity and
leadership skills, improved communication with the team, and
helping students understand their roles and duties better to enhance
their career in the future (Sharma, 2022). Moreover, most of the
MTOs are leading to jobs. Management training programs are
designed to be industry-specific as well as organization-specific,
tailored to reflect the business' unique needs (Lau, 2022). Individuals
develop their current management abilities while acquiring new
ones in management training programs. People frequently take part
in these programs to make the move into managerial roles, giving
them the opportunity to get ready for the new duties. Additionally,
established managers at any level can benefit from management
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training programs to further their career development. These
programs can be developed internally or contracted out to a third-
party vendor and are available in a variety of formats, such as online,
in-person, or hybrid (Indeed Editorial Team, 2023).

2.4.8. Career Counseling

Finding jobs for clients is one of the goals of career counseling.
Individuals who are looking for help obtaining a job may involve
people who are looking to shift employment, have lost their jobs, and
are fresh or returning to the workforce. A plethora of data regarding
aspects associated with successful job search may be utilized to focus
consulting efforts (Greenhaus & Callanan, 2006: 90). According to
the research, the best approach to support individuals who are
having difficulty finding employment would be to promote, assist,
and reinforce increased effort in the process as well as a more
thorough use of assets needed job seekers, such as expanding their
use of social networks to locate leads. According to the results of the
study on the variables influencing the extent and dedication of a job
search, effective counseling measures should boost individuals' self-
assurance in their abilities to find jobs, offer encouragement to keep
going and help them improve the way they use their social networks
to find leads for jobs and conduct interviews. Counseling often
includes assisting clients in finding employment and joining groups
that align with their values and professional objectives.

In addition, a lot of individuals who are working often check out
career counseling, because they are not happy in their present jobs
or are not doing their jobs well enough. While some are looking to
change careers, others are looking for methods to feel more fulfilled
in their existing jobs (Greenhaus & Callanan, 2006: 91). While career
counselors or job searchers seem to aid the former (career or job
changes), the latter require assistance that is especially focused on
enhancing their performance or work happiness. Additionally, the
information, abilities, and character traits that career counselors
require to provide their clients with high-quality services are
included in the competencies of career counseling. Large segments
of the populace are underserved by current methods of providing
professional development offerings, even in so-called developed
nations (Greenhaus & Callanan, 2006: 92).

2.5. University Support for Student’s Career Development and
Success

2.5.1. Career Counseling Services

Universities often offer career counseling services to help
students explore career options, identify their strengths and
interests, and develop effective career plans. Career counselors
provide guidance on resume writing, interview skills, job search
strategies, and networking.

2.5.2. Internship and Co-op Programs

Many universities facilitate internships and co-op programs,
partnering with organizations to provide students with hands-on
work experience related to their field of study. These programs help
students apply classroom knowledge, develop practical skills, and
build professional networks.

2.5.3. Job Placement Services

Universities may have dedicated job placement offices that assist
students in finding employment opportunities. These offices may
provide job listings, career fairs, on-campus recruiting, and
assistance in connecting students with potential employers.

2.6. Definition of Internship

It is necessary to understand the term in general before going into
its detail. After analyzing the literature, it is observed that there is
no single definition of the term “internship”. There are a variety of
different definitions of internships and each definition varies
according to the range of characteristics. Merriam-Webster defined
an internship as “a progressive apprentice or alumna typically in a
specialized field (such as medicine or teaching) achieving
administered hands-on knowledge (as in a hospital or teaching
space)” (Merriam-Webster, 2024). This description reflects what is
known as workshops (in nursing) or student teaching (in education)
as practicums, along with the sight that the exercise is administered
and controlled to advanced students (Hora et al., 2017: 4). Moreover,
the Oxford English Dictionary defined internships as, “The spot of a
learner who works in an association, occasionally without salary, to
increase work experience or satisfy necessities for a qualification”
(OED, 2023). This explanation observes the student as a learner and
reflects them to be personnel of an organization, while also raising
the matter of wage, and the aim of attaining training (which is often
associated with apprenticeships) (Hora et al., 2017: 5).

Work-based learning is defined as an educational strategy that
provides students with real-life work experiences where they can
apply academic and technical skills and develop their employability.
In addition, we can say that work-based learning is the broad term
used for internships. Work-based learning programs are classified
into four forms. They include internships, co-ops, apprenticeships,
and practicums (Hora et al., 2017: 6).

2.7. Forms of work-based learning programs
2.7.1. Internship

It is defined as a temporary opening for students. A salaried or
voluntary internship allows students to apply their academic
knowledge to real-world tasks (Hora et al., 2017: 6).

2.7.2. Co-op

An official academic program in which students work full-time in
a firm while still enrolled as students. Work is consistent, organized,
and project-based. Co-operatives often involve a promised
arrangement between a college and a company to jointly educate
students (Katula & Threnhauser, 2009).

2.7.3. Apprenticeship

A structured academic program that allows students to "learn
and earn", while working at a job site and taking limited academic
courses. Apprenticeships typically last 3-4 years and involve on-the-
job training. They can lead to professional certification and full-time
employment at the job site (U.S. Department of Labor, 2024).

2.7.4. Practicum

In some educational programs, students are placed in a
workplace site (e.g., classroom, hospital) to perceive professional
work and conduct their own activities. Students typically engage in
a course related to their practicum to gain deeper knowledge and
facilitate their learning (Hora et al., 2017: 6).

2.8. Characteristics and outcomes of internships

30



Wagqar, A. / Journal of Academic Opinion 2024 4(1) 27-34

Table 1
Key variables used to study internships: Program features and
student results.

Characteristics of Outcomes of internships

internships

Compensation Student employment
opportunities

Coordination between Student long-term remuneration

academics/jobsite gains

Supervisor behaviors/roles Student academic
accomplishment

Duration Student career
development/prospects

Autonomy Employer opportunities to “trial-
run” potential hires

Task clarity Educators boost reputation of
program

Frequency

Feedback mechanisms for
students

Source: (Hora et al., 2017: 7)
2.9. Learning Goals of intern

Learning is very crucial in every aspect. Learning plays a vital role
in every situation. Learning is defined as a process of acquiring new
knowledge, skills, principles etc. There are various learning goals of
an intern which include academic learning, career, skill, and
personal development as shown below in figure 1. These goals help
intern to achieve new knowledge by working in various
organization. Another important aspect is that it helps to Apply
knowledge to the job acquired from training or classroom.
Moreover, it also helps to get hand-on experience (Burayk & Kaur,
2023: 3).

Figure 1
Learning Goals of Intern
( )

Academic Learning

Career Development

Learning Goals of
Intern

Skill Development
(. J

Source: (Burayk & Kaur, 2023: 3)

Personal Development

2.10. Pros and cons of internship programs in Pakistan

Internship programs have several advantages for the students as
well as for the businesses. Some of the advantages of internship
programs include: The goal of nearly all business schools is to
motivate its students to complete internships to obtain real-world
experience; Students are assessed on their hands-on knowledge
through a viva voce after their internship; The government of
Pakistan proposed many internship programs at the regional level
to fill vacant job posts with competent individuals and Businesses
favor interns as potential employees, encouraging students to enroll
in internship programs. Besides having several advantages,
internship programs in Pakistan also have numerous drawbacks
such as a lack of collaboration between the firm and academic
supervisor; Companies only provide certain tasks to students,
creating a lack of opportunities for students to request their own and

firms often fail to provide adequate feedback to interns and academic
supervisors (Anjum, 2020: 6).

2.11. General Internship Statistics

There are some statistics about general internships according to
the National Survey of College Internships (NSCI) 2021 Report.
These are as follows (Hora et al., 2021):

—  Internships have a high satisfaction rating, with 36.4% of
respondents indicating exceptional satisfaction.

—  47.8% of respondents took part in face-to-face
internships, while 44.9% did so online.

—  The usual intern enrollment procedure lasts eight and a
half months.

—  67.9% of students participate in internships to get
experience in a career path they want to follow, whereas
24.8% participate in internships to discover diverse
career opportunities.

—  Most firms recruit students through open applications.

—  66.1% of companies anticipate hiring graduates with an
economics degree within the following year. 65% will hire
accounting graduates, while 61.3% will seek employees
with a business administration or marketing degree.

2.12. Internship Industry Statistics

There are some facts and figures about the internship industry.
These include (Zuckerman, 2020):

— Internship rates are high among law clerks (86%), audit
associates (85%), journalists (82%), and analysts (77%).

— Nine of the top ten highest-paying internships for 2022
are in the technology business.

—  More than half of interns in architecture and engineering,
sales, construction, and extraction are compensated.

— Internships in STEM fields, social sciences, and health are
more difficult to come by than in other fields.

3. Methodology

There were different research methods used to gather data such
as qualitative methods and quantitative methods. The qualitative
method is a type of method that deals with words and their
meanings, whereas the quantitative research method deals with
numbers and statistics. There are various techniques used to gather
qualitative data such as case studies, observations, interviews, focus
groups etc. On the other hand, quantitative data is collected using
different tools such as questionnaires, surveys, etc.

The research method used solely for this study is the qualitative
research method. Numerous journals such as Jstor, google scholar,
Science Direct etc. are used to gather data for this study. In addition
to that, the university website is used to collect data about bachelor's
and master's students of various fields and much more. The data
collected was related to the internships students get during their
studies and the internship programs leading to jobs. The university
selected for this study is one of the main business schools in Lahore,
Pakistan (Lahore School of Economics, 2024).

There are various approaches used to analyze qualitative data.
These include content analysis, thematic analysis, textual analysis,
and discourse analysis. The approach used for this study to analyze
qualitative data is content analysis. Content analysis is defined as
illustrating and classify common words, expressions, and concepts
in qualitative data.
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4. Findings

The results of this study are gathered after analyzing the
literature in detail and through the data available on the website of
the university (Lahore School of Economics), as the content analysis
method was used to analyze the results of this study. The result
shows that nearly all professional schools in Pakistan are
concentrating on encouraging their students to improve applied
knowledge through internships; Secondly, oral examination of
students is led after the accomplishment of their internship period
in order to assess their hands-on practice; Thirdly, the government
of Pakistan is offering diverse internship programs at the regional
level to fill unfilled job spots with the exact job candidates; and Lastly
as firms desire their interns as their forthcoming workers (Anjum,
2020: 6).

According to the past studies done on this subject, it is observed
that most of the students did not opt for internship program during
their studies before, and the main reason for this is that they do not
get sufficient time during their studies and it becomes hard for them
to manage both work and study together, other reason was, students
said they did not want to disturb their routine and regular lectures
(Gupta et al, 2020: 97). However, the students who opt for
internship during their studies, they said that internships have a
great impact on regular studies, as studies helps them to enhance
practical knowledge, helps to understand curriculum better and last
but not the least internships help to achieve professional
competencies. In addition to that, most of the internships were done
in Marketing (Sales) departments by the students who opted for
internships during their studies. Moreover, 80% of the students said
that internships become very helpful for them in their regular
studies to get practical knowledge (Gupta et al., 2020: 95).

In Lahore School of Economics, there is a placement office that
conduct various programs for the continuous development and
training of the students. Mostly importantly, this office also helps
alumni to create connections. However, the main goal of the
placement office is to build a strong connection between students,
alumni, and the job market. Thus, to emphasize the relevance of
professional training alongside academics through part-time jobs
and internships, resulting in greater employability for students.
(Lahore School of Economics, 2017). The other advantage of this
office is they conduct online corporate meetings with companies, to
know about the hiring process so that they can help the students get
employment with good salaries in renowned companies, they also
conduct these meetings to get feedback about alumni who are
currently working in those specific companies (The Placement
Office, 2020). During the last year, Lahore School of economics make
internship as part of the curriculum, and it becomes compulsory for
the current and new enrollments. The students will not graduate
without doing an internship.

Furthermore, analyzing the university data, it was concluded that
in Lahore School of Economics, almost every bachelor student did an
internship during their bachelor or master studies. There are also a
lot of recruitment drives that take place every year in Lahore School
of Economics. Recruitment drive is the event organized by the
famous companies with the help of university. They conduct some
screening tests and interviews to select the best candidates for the
jobs.

There are also Management training program (MTO) offered by
some renowned companies such as Nestle, Fuji fertilizer, Pakistan
Tobacco Company, Coco Cola etc. these companies open an
application for the students to apply online and also conduct sessions
in university campus. This means that the companies select some

candidates who are successful in both the tests and interviews. After
that students can do training in a specific company for some period,
that traineeship leads to a job. MTO is also called the internship
leading to a job. So, this method also helps students to enhance their
careers and it also has a great impact on student’s career
development as they get the chance to apply theoretical knowledge
to enhance their expertise. During the training period, they learn the
ways and get familiar with the company environment. It is also
beneficial for the employer as they do not have to spend extra time
in training of the fresh employees.

After analyzing the university (Lahore School of Economics)
website, it is shown that in 2023, there were 201 bachelor’s
placements and 95 MBA placements in 73 renowned companies
which include Procter & Gamble, Coca-Cola, Reckitt Benckiser,
Unilever, Akzo Nobel, Levis, Honda, Nestle etc. This is also shown in
Figure 2 below (Lahore School of Economics, 2024). Moreover, both
MBA’s and Bachelor students are placed in a variety of different
sectors such as manufacturing, retail, sales, FMCGs, etc. Master’s
students are placed in 13 different sectors in Pakistan. Most of the
MBA students are placed in the manufacturing sector (27). The other
main sectors in which MBA students at Lahore School of Economics
are working are consultancy (14), FMCGs & MNCs (11), IT services
(8) etc. The breakdown of sectors and the number of students of
MBAs in each sector are shown below in Figure 3. Furthermore,
bachelor’s students are placed in 20 different sectors in Pakistan.
Most bachelor students were placed in consulting (35), banking &
finance (30), IT services (39), and manufacturing technical (24)
sectors in 2023. There are also other sectors in which bachelor’s
students are also working. The breakdown of each sector of Lahore
School of Economics Bachelor 2023 placements is shown in figure 4
below.

Figure 2
Lahore School of Economics Bachelors and MBA Placements 2023

No. of Students
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Source: (Lahore School of Economics, 2024)
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Figure 3
Lahore School of Economics MBA 2023 Placements in Fach Sector
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Figure 4

Lahore School of Economics Bachelors 2023 Placements in Each
Sector
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Source: (Lahore School of Economics, 2024)

5. Conclusion

To conclude, work-based learning is another name used for
internship. Internships have a great impact on student’s career
development in numerous ways such as internships help them to
gain practical knowledge and hands-on experience. It also helps
students to achieve professional competencies and helps to
understand the curriculum better by applying practical and
theoretical knowledge. The content analysis was done for this study,
after the analysis it was observed that there exist several different
kinds of internship programs. Furthermore, internship programs
help students to develop real-world information. And helps students
to implement practical knowledge in their workplace when they
start to work in the future in renowned companies. Other than that,
every university in Pakistan is making internships compulsory for
students and making it part of the curriculum. This helps the
students to enhance their personal and professional skills during
their entire course period. So, when they go to the workplace, they
will not get any hurdle. This will be beneficial for both the employees
as well as the employers. Last but not least, companies that give
internships to students benefit from knowing the talents of their
interns, making it easier to find the ideal fit for the job. Lahore
School of Economics also included internship in the academic
curriculum and make it compulsory for current students and new
enrollment. Placement office of Lahore School of Economics helps
students in making career choice decisions, provide them with
career counselling and also contacts various companies to learn
about the hiring process to help get students employment in big
companies such as Pakistan Tobacco Company, Coca Cola, etc.
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The relationship between the rule of law, income inequality and power has been widely discussed
over the past century. The balance between the rule of law and income inequality is crucial to the
fabric of society, yet this relationship has rarely been considered. This study aims to provide a
quantitative analysis of how the rule of law is related to inequalities in per capita income and how
this affects the welfare of a nation and of individuals. This will be achieved by integrating the field
of economic law with political science. Focusing on wealthy countries, we use panel data
methodology to analyse the impact of different sub-factors of the rule of law on income distribution.
Using data from 31 high-income countries between 2012 and 2021, the study assesses the income
distribution of the bottom 50% of the population and investigates whether government constraints,
absence of corruption, open government, fundamental rights, civil justice and criminal justice are
associated with the lowest income distribution. The results indicate that the enforcement of
economic rules and the judicial system have a significant impact on income distribution. This
underscores the need for well-structured legal frameworks that promote fair and inclusive economic
outcomes.
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Hukukun iistiinliigii ve gelir esitsizligi arasindaki iligki, gecen yiizyilda genis bir sekilde tartigilmigtir.
Hukukun istiinligi ile gelir esitsizligi arasindaki denge, toplumun yapist icin kritik éneme sahip
olmasina ragmen, bu iliski nadiren ele alinmistir. Bu ¢alisma, hukukun istiinligiintin kisi basina
diigen gelirdeki esitsizliklerle nasil iligkili oldugunu ve bunun bir ulusun ve bireylerin refahini nasil
etkiledigini nicel bir analizle ortaya koymay1 amaglamaktadir. Bu, ekonomik hukuk alanini siyaset
bilimi ile birlestirerek gerceklestirilecektir. Varlikli ilkelere odaklanarak, panel veri metodolojisi
kullanarak hukukun tstiinliigiiniin farkli alt faktorlerinin gelir dagilimi {izerindeki etkisini analiz
ediyoruz. 2012 ve 2021 yillar1 arasinda 31 yiiksek gelirli iilkeden elde edilen veriler kullanilarak,
niifusun en alt yiizde 50'sinin gelir dagilimi degerlendirilmektedir ve hiikiimetin kisitlamalari,
yolsuzlugun olmamasi, agik hiikiimet, temel haklar, sivil adalet ve ceza adaletinin en diigiik gelir
dagilimu ile iligkili olup olmadig1 arastirilmaktadir. Sonuglar, ekonomik kurallarin uygulanmasi ve
yargi sisteminin gelir dagilimi tizerinde 6nemli bir etkiye sahip oldugunu gostermektedir. Bu, adil
ve kapsayict ekonomik sonuglar: tesvik eden iyi yapilandirilmis yasal cercevelere olan ihtiyaci
vurgulamaktadir.
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1. Introduction

Over the past century, discussions on the relationship between
the rule of law and income inequality have expanded significantly.
Despite the major importance of the rule of law and income
inequality for society, the topic has not been fully examined. This
research integrates economic law and political science to understand
how income inequality and the rule of law interact with the welfare
of nations and individuals. The mutual impact of income distribution
and various aspects of the rule of law can contribute to the context
of existing literature. The presence of accurate data and effective
institutions not only defines a viable political area but also

adequately affects the legal and political determinants of certain
property rights and distribution rights by the government. Political
preferences involve the creation of a policy area, institutional
decisions about policy-makers' organizing activities, and the broader
decisions about which preferences are actually considered. How can
law affect the economic sphere through the legal framework? Law,
in a broader sense, is a system of norms accompanied by coercive
sanctions created and implemented by state organization. The state's
coercive attitudes toward specific issues, formed through orders,
prohibitions, or authorizations, constitute the essence of positive
legal regulation. Therefore, understanding governance requires
tracing the historical roots and development process of state and
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societal policies. Analyzing economic data obtained from individuals'
voluntary or coercive behaviors in participation provides insight into
political behaviors. The theoretical analysis of political behaviors and
outcomes arising from effective governance that considers law and
economics serves the efficient design of incentives and resource
allocation. Data represents the embodied form of abstract
relationships regarding scientific dialogue among individuals.
Hence, the desired use of collected data encompasses the range
required to maintain cohesion. Accurate and effective data
production provides individuals with correct behavioral guidance.
Behavioral guidance within a structured legal and political system
forms the concrete foundation of authority. Modern legal systems,
especially through legislation, and modern political systems can be
represented as extreme authorities in establishing and maintaining
legal concepts. We aim to analyze whether the rule of law, arising
from the state's enforcement mechanisms and conflict resolution
systems, affects income inequality through legal and economic
theories and discuss the results of our theoretical analysis. The
purpose and scope of the study can be examined under two headings.
The first concerns the concept and subject of the rule of law.
According to Austin (1832), "law is an order," and he claimed that
law emerged as a result of the ethical evolution of the people,
developed voluntarily, and the final word in legislation belongs to
the sovereign. Following Austin's ideas closely, Kelsen (1967)
defined law as a norm or order with enforcement power applied as
a result of legislative action by an authoritative organization.

2. Theoretical Background

In the context of constitutional law, many legal scholars have
condensed the requirements of the rule of law into a set of principles
that must be met by any functional governance system. These
definitions range from Raz (1979) theory, which defines the rule of
law as an 'independent political value,' to Dicey (1959) definition,
which ensures 'every citizen has certain legal rights." According to
Freeman (2008) theoretical approach, the requirements of the rule
of law concept are well established and accepted as a criterion by
which the situation in all states can be measured. The concept of the
rule of law is an old and highly debated notion in philosophy, law,
and political theory. Among classical Greek philosophers, Plato
(2000) and Aristotle (1998) recognized that protecting individual
citizens from arbitrary government actions was crucial for a society's
welfare and prosperity. There is no generally accepted concept of the
rule of law that can be used to analyze the relationship between the
rule of law and economic development or growth. This is simply a
fact that the concept of the rule of law has been redefined in recent
years in public and academic debates. In classical economic writings,
authors like Mises (1949), Menger (1871) ve Hayek (1944) strongly
emphasized the importance of the rule of law in their early works.
Public choice theory, first developed in the late 1960s, also argues
that the rule of law is of exceptional importance for welfare-
enhancing government actions, as even a well-intentioned
philosopher-king could expropriate a large part of his citizens
without proper checks and balances. Many legal and economic
theorists have recognized this situation and developed
comprehensive theories about the rule of law. A specific economic
theory has been developed that presents the rule of law as an integral
part of economic science, establishing an economic environment that
promotes investment as a fundamental element (Mueller, 1979). In
this area, three economic traditions can be identified. A distinction
is made between short-term and long-term rule of law. In the short
term, the rule of law means a series of legal mechanisms that prevent
the arbitrary use of government power. In the long term, the main

feature is legal certainty. People in a state of uncertainty have a
constant belief that their situation aligns with the predictable
application of laws when conflicts are resolved (Buchanan and
Tullock, 1962). The World Bank defines the rule of law through six
dimensions: corruption, judicial coordination, protection of property
rights, contract enforcement, dispute resolution, and providing
alternatives to dispute resolution (World Bank, 2017). The World
Justice Project, a project that measures the rule of law as an index
and publishes it regularly, has accepted the rule of law as a
multidimensional concept consisting of applied laws, orders, and
human rights laws. The rules are clear, society is fair, people can
easily access justice, and corruption is under control. The rule of law
implies that laws are fairly created and applied, and everyone in
society is treated equally (Botero and Ponce, 2010). Many
classifications have been proposed in the literature, but they
generally overlap under a similar concept. The purpose of this
section is to show that the concept of the rule of law is embedded in
socio-economic theories of unfair income distribution, particularly
in terms of labor and capital shares. The first step toward this goal
is to provide a summary of contemporary socio-economic theoretical
and empirical findings on the sources of income inequality. Income
inequality is often the subject of political desires and is associated
with issues related to distributional justice and economic efficiency.
Significant progress has been made in economics to better
understand the causes of income inequality, and substantial policy
efforts have been made to mitigate these economic differences.
These efforts have accepted the view that some degree of inequality
is necessary to achieve valuable social goals, as it provides incentives
for work and productivity. However, excessive income inequality is
considered unjust. The basic idea is that more legal reforms
providing more justice will be evaluated by the same government
under similar conditions, producing greater target satisfaction in
cases where justice comes before increased welfare. Such societies
are more stable. When we consider basic justice as directly
rewarding marginal productive contribution, they are more
productive. They may involve a greater association of inputs in favor
of labor because they do not abuse or allow excessive regulation of
fair exchanges. Therefore, labor benefits from a greater percentage
of each additional output. The theory of value of labor is valid. A
natural hypothesis is that fairer protection of citizens' wealth and
income through laws should result in a lower distribution of wealth
distribution (Stiglitz, 2012). Institutional issues can both help and
harm the wealthy under equal protection assumptions. In poor
countries, the wealthy can gain through their properties and
increase infrastructure spending and general regulations that will
maximize economic growth. However, wealthy people do not need
incentives to improve property rights and do not demand security
from their rulers. Therefore, the rule of law cannot survive by itself.
However, in democratic countries, they encounter situations with a
reduced inequality gap under the rule of law (Acemoglu and
Robinson, 2012).

The principle of the rule of law states that state actions must
comply with a set of predetermined principles in essence and
procedures to be legitimately accepted. This situation provides an
incentive for those outside to seek advantageous positions through
the state against politicians who seek to capture wealth through the
state. Institutions and the political system play a key role in
maintaining a well-functioning socio-economic environment that
ensures the realization of individuals' basic interests, guaranteeing
their rights and freedoms. Individual freedom is the most cost-
effective and significant phenomenon for states, limiting power.
People are protected from state violence, and policies are neither
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discriminatory nor arbitrary. Explicit constitutional constraints
discipline politicians' behavior, limit their power, and restrict their
ability to promote narrow group interests (Hayek, 1944). Two
significant thinkers in law and economics, Cooter and Ulen (2012)
and Becker (1971), have examined the issue of income inequality.
Cooter and Ulen (2012) discussed the legitimacy of discrimination in
the labor market. In the public economics approach, without the
concept of the rule of law, wage discrimination practices based on
race did not provide any positive welfare effects in promoting
harmony among employees of the same company. Nobel laureate
Becker (1971) argued that those who benefit from the welfare of
states with discriminatory laws are only the wealthy. The model
shows that the operation of the rule of law and other related legal
institutions significantly affects the level of income inequality. Our
focus is on how the quality of legal institutions, influenced by the
operation of the rule of law, affects the extent of income inequality.
Our primary focus is on examining the rule of law within the context
of high-income countries based on the sub-factors under the WJP
(2023). We provide an empirical background on the sub-factors for
estimating the relationship between our main conceptual variables.

3. Literature Review

Empirical studies examining the relationship between the rule of
law and income distribution are quite limited. The rule of law has
been included as an explanatory variable in many studies, which has
hindered the focus of studies on the relationship between the rule of
law and income distribution. In this sense, the study fills a significant
gap in the literature by empirically examining the relationship
between the rule of law and income distribution in developed
countries. Looking at the studies conducted, Haggard and Tiede
(2011) examined the relationship between the rule of law and
economic development in developing countries in the World
Development journal. They point out the complex relationship
between the rule of law and economic development in their studies.
The concept of legal governance used in their study includes various
components such as personal security, property rights, supervision
of government activities, and prevention of corruption. Their
findings suggest that these elements are not as strongly related as
thought, and many developing countries exhibit different rule of law
syndromes. These syndromes manifest in different levels of violence,
corruption, and organizational efficiency in developing countries.
Haggard and Tiede (2011) highlight the importance of
comprehensive institutional and legal reform processes, contrary to
the assumption that property rights are the main driver of economic
development. They argue that controlling corruption has a
significant impact on economic performance, at least as much as
property rights, if not more, in certain countries. Establishing basic
law and order presents significant challenges in many developing
countries and is seen as one of the main barriers to economic
development tools such as growth, income distribution, and
economic policy. While the study does not take income distribution
as a primary indicator, it includes it as a factor specific to developing
countries. Ranasinghe and Restuccia (2018) focus on the economic
inequality created by the impact of various institutions stemming
from financial barriers and legal pressures. They emphasize that
weak economic growth and the absence of good rule of law increase
income inequality, further hindering economic development. The
study highlights the importance of developing financial markets,
borrowing funds, and enforcing legal rules to prevent crime,
especially for the operation of companies in developing countries.
Inconsistencies in these areas lead to significant differences in
production and total income. When production in high-income

countries occurs below potential production levels, individual total
production in poor countries drops significantly. This situation paves
the way for widespread crime and resource scarcity. Lack of access
to financial instruments is a problem for over 40% of businesses in
Sub-Saharan Africa. This situation affects smaller and less wealthy
businesses more and further increases income inequality. Any
relationship between financial distress and crime reinforces negative
feedback for both, creating a downward spiral that hinders economic
growth and justice. Findings suggest that increasing access to
financial resources and the rate of legal provisions enforcement
significantly reduces income inequality, specifically in India.
Quantitative data shows that improving institutional quality in any
country can double production and lead to a significant reduction in
wealth inequality. The study reveals that applicable financial
institutions and appropriate legal frameworks promote fair
economic growth.

Hongdao et al. (2018) present a study examining the moderator
role of the rule of law in controlling corruption and economic
development in China. Researchers find empirical evidence showing
that corruption is a significant obstacle to economic development by
reducing investment and human capital. They also argue that
corruption hinders economic growth by increasing income
inequalities and undermining sustainable development. Their
empirical analysis confirms the critical role of the rule of law in
reducing corruption and promoting economic growth. These
findings show that economic development is not limited to
combating corruption but also requires the establishment of a strong
rule of law regime. This is shown to be mandatory for achieving
sustainable economic growth. The study emphasizes the critical
importance of developing the rule of law and combating corruption
in transition economies like China for building sustainable economic
growth and an equitable society. These findings provide significant
contributions to the complex relationship between the rule of law
and combating corruption and offer important policy
recommendations for development strategies in transition
economies. Lustgarten (1988), in his study, examines the concept of
formal equality and its complexities and impacts on real-world
inequalities. Lustgarten argues that ignoring the wide differences in
people's economic and social conditions results in maintaining and
possibly intensifying this inequality. He notes that the origins of this
concept are rooted in classical philosophy and particularly in Marxist
critiques of capitalist systems. He argues that the criticisms stem
from the idea that social inequalities are not natural but socially
constructed, thus requiring structural changes. Lustgarten explores
the limits of more traditional liberal approaches that, alongside
neoliberal systems, typically focus on negative civil liberties and a
rule of law isolated from urgent needs. Lustgarten argues that a legal
system that can address economic inequality is one that recognizes
and counters the real-world challenges created by asymmetric
power and resources. He argues that a socialist legal system would
prioritize the protection of the rights of disadvantaged and
vulnerable individuals, and that legal institutions would actively
work to correct existing injustices. Accepting such arguments would
require a complex combination of ideas demanding stronger
procedural protections in law for people, ensuring that access to
justice is not solely dependent on one's financial situation, including
the economically and socially weak or vulnerable. Lustgarten's work
highlights the complex relationship between equality and law. The
key to building an egalitarian society lies not only in formal equality
but also in a legal system that addresses material and social
inequalities. Dimick (2016) presents a detailed examination of the
widespread view that income inequality should be regulated solely
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through taxation. This review is based on the double distortion thesis
by Kaplow and Shavell (1994). This thesis argues that legal
regulations for redistributing income through the tax system
contribute to existing economic distortions, negatively affecting the
economy's efficiency and the welfare of poor people. However,
Dimick opposes this view, arguing that legal regulations can make
economic activities more efficient and less unequal. Using examples
from various markets, Dimick shows that legal intervention can
provide both redistribution and efficiency simultaneously. He argues
that legal sanctions can be more effective than taxes in situations
where national concerns about income distribution and tax reform
are significantly high. In conclusion, he emphasizes that taxation
alone is not sufficient to effectively reduce economic inequality and
that a combination of legal regulations and tax policies is necessary.

This view suggests adopting a more holistic and integrated approach
to economic inequality.

4. Methodology

After reviewing the relatively scarce literature, the difference
presented by this study lies in analyzing the relationship between the
rule of law and income inequality using a previously unused dataset
over a relatively recent time period and applying panel data
techniques. The relationship between the rule of law and income
distribution is analyzed in this study through 31 high-income
countries. Country groups are based on the country classification by
income groups published by the World Bank by Fantom and
Serajuddin (2016).

Table 1

High Income Countries List
Australia Norway
France Germany
Austria Greece
Belgium Hong Kong
Canada Hungary
Chile Italy
Croatia Japan
Czech Republic Republic of Korea
Denmark Netherlands
Estonia New Zealand

Poland

Portugal

Singapore

Slovenia

Spain

Sweden

United Arab Emirates
United Kingdom
United States

The countries selected in the study were chosen from those
providing access to data on the variables of the rule of law and
income distribution for the relevant time period. The study examines
data from 2012 to 2021. The most significant reason for choosing
2012 as the starting year is the number of countries and the
methodological change in the rule of law dataset before 2012 (W]P,
2023). The upper limit of the time range is 2021 due to the final data
for all countries in the income distribution dataset being limited to
2021 (Chancel et al., 2021; WID, 2022). The study uses panel data
techniques. Panel data analysis has more effective and advantageous
aspects in controlling heterogeneity related to individuals, countries,
or firms. Time series and cross-sectional analyses are not as
successful in controlling heterogeneity as panel data analysis. Less
multicollinearity, more degrees of freedom, and effectiveness make
panel data more advantageous (Baltagi, 2005). Considering these
criteria, panel data techniques are applied to the model.

In the analysis, time effect and unit effect were first tested, and
the unit effect statistic value of the panel data group was found to be
significant. First, the time effect was defined and tested with the
fixed effects test, random effects test, and Breusch and Pagan
(1979)’s test for heteroscedastic disturbances in a linear regression
model, and some results were obtained. The same tests were
conducted by enabling the unit effect, and again, some results were
obtained. When examining the obtained results, the tests where the
unit effect was significant were found to be strongly significant.

Related Model:

bottom50;;; = By + p;Factorl; + f,Factor2;, +
BsFactor3;; + B3Factor4;; + fs;Factor5;; + B;Factor6;; +
BsFactor7;; + B3Factor8;; + y;

Looking at the variables, the bottomso variable is used as the
dependent variable to measure income distribution. This variable
represents the bottom 50% of the income distribution by Chancel et

al. (2021). This segment is the population segment receiving the least
portion of the total income. The sub-factors constituting the rule of
law are included in the model as independent variables. Factor 1:
Constraints on Government Powers. This factor is based on the
legislative, judicial, and independent audit and review bodies'
control of government power, non-governmental oversight such as
a free press and civil society, lawful power transitions, and the
punishment of government illegal actions. Factor 2: Absence of
Corruption. This factor is based on the absence of corruption in the
executive, judiciary, police, and legislative bodies. Factor 3: Open
Government. This factor considers published laws and government
data, the right to information, civil participation, and complaint
mechanisms. Factor 4: Fundamental Rights. This factor includes
equal treatment and the absence of discrimination, the right to life
and security, due process, and defendant rights, freedom of thought
and expression, freedom of belief and religion, the absence of
arbitrary interference in private life, freedom of assembly and
association, and labor rights. Factor 5: Order and Security. This
factor measures the absence of crime, the absence of internal
conflict, and the non-acceptance of violence as a socially acceptable
tool in addressing personal grievances. Factor 6: Regulatory
Enforcement. This factor considers the effective enforcement of
regulations, the absence of improper influence in regulatory
enforcement, the absence of unreasonable delays, due process in
administrative procedures, and respect for due process in civil
justice. Factor 7: Civil Justice. This factor includes accessible and
affordable civil justice, the absence of discrimination, freedom from
corruption, the absence of improper government influence, the
absence of unreasonable delays, effective enforcement of court
decisions, and effective alternative dispute resolution mechanisms.
Factor 8: Criminal Justice. This factor includes an effective criminal
investigation system, a timely and effective criminal adjudication
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system, an effective correctional system in reducing criminal
behavior, the impartiality of the criminal justice system, the absence
of corruption in the criminal justice system, the absence of improper
government influence, and respect for due process and defendant
rights (Botero and Ponce, 2010).

5. Analysis and Findings

The F Test, LM Test, LR Test, and Score Test were applied to test
the presence of the time effect in the model. According to the results,
the null hypothesis could not be rejected. This finding shows that
there is no time effect in the model. The results indicate that the
analyzed variables do not change over time, and the model does not
have a time effect. This means that the data should be evaluated
independently of the time factor, and the time effects do not need to
be considered in the model.

Table 2

Time Effect Test Results

Test Statistic P-Value
Value

F Test 0.40 0.9347*
LM Test 0.00 1.0000*
LR Test 0.00 1.0000*
Score Test 0.00 1.0000*

Note: * Indicates statistical significance at the 1% level.

Table 3
Unit Effect Test Results
Test Statistic Value P-Value
F Test 215.70 0.0000*
LM Test 935.03 0.0000%
LR Test 775.69 0.0000*
Score Test 2.9e+06 0.0000*

Note: * Indicates statistical significance at the 1% level.

Various test results conducted to test the presence of unit effects
indicate that the unit effect is significant in the model. The F Test
found a statistical value of 215.70 and a probability value of
p:0.0000, making it significant at the 196 level. The LM Test found a
statistical value of 935.03 and a probability value of p:0.0000,
making it significant at the 1% level. The LR Test found a statistical
value of 775.69 and a probability value of p:0.0000, supporting the
presence of unit effects. The Score Test found a statistical value of
2.9e+06 and a probability value of p:0.0000, indicating the
significance of unit effects. These results indicate that considering
unit effects in the analyzed data is important, and the model should
include unit effects for accurate analysis. The significance of unit
effects in the model suggests that each observation can differ
independently from the independent variables, and considering
these differences is critical for the accuracy of the analysis.
Therefore, the Hausman (1978) Test will be applied to determine
whether the fixed or random effects estimators are more
appropriate for the use of unit effects. Hausman (1978) Test will be
applied to determine whether the fixed or random effects estimators
are more appropriate for the use of unit effects.

Table 4
Hausmann Test Results
H Test Statistic P-Value
77.22 0.0000*

Note: * Indicates statistical significance at the 1% level.

The results of the Hausman test show that there is a significant
difference between the fixed effects model and the random effects
model. The Hausman test statistic is found to be 77.22, and the
probability value is p:00000, which is statistically significant at the
190 level. This result indicates that the fixed effects model should be
preferred over the random effects model. Preferring the fixed effects
model indicates that the model better captures unit-specific fixed
effects and these effects should not be ignored. Therefore, using the
fixed effects model in the analyses will ensure more accurate and
reliable results.

Table 5
Basic Assumptions Test Results
Assumptions Test Type Statistic P-Value
Heteroscedasticity Modified Wald 3048.05 0.0000*
Durbin-Watson 0.704673 0.0000*
Autocorrelation Baltagi-Wu LBI 1.028418 0.0000*
Friedman 12.113 0.9985*
Frees 2.751 -
Frees Q Distribution Critical Values
alpha= o.10 0.2559
Inter-Unit Correlation alpha= 0.05 0.3429
alpha= o0.01 0.5198

Note: * Indicates statistical significance at the 1% level.

Heteroscedasticity tests whether an error with changing variance
is present and determines whether the model has homoscedasticity.
The Modified Wald test developed by Mizan and Maxwell (1997) was
used to test heteroscedasticity in this study. The test statistic value is
3048.05, and the probability value is statistically significant at the
1% level. This result shows that heteroscedasticity is present in the
model, meaning the variance of the error terms is not constant,

which can affect the reliability of the model's estimates.
Autocorrelation tests whether the error terms are correlated with
themselves. The Durbin-Watson Test and Baltagi-Wu LBI Test
developed by Badi H Baltagi and Wu (1999) ve Bhargava, Franzini,
and Narendranathan (1982) were used in this study. The Durbin-
Watson test statistic value is 0.704673, and the Baltagi-Wu LBI test
statistic value is 1.028418. Values below 2 indicate the presence of
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significant autocorrelation. This confirms the presence of
autocorrelation. The presence of autocorrelation suggests that the
model's estimates may be misleading and this issue needs to be
addressed. Inter-unit correlation tests whether there is correlation
among units in the panel data set. The Friedman (1937) ve Frees
(1995) Frees tests were used in this study. The Friedman test statistic
value is 12.113, and the probability value is 0.9985, making it not
statistically significant at the 1% level. This shows no correlation
among units. The Frees test, with a statistic value of 2.751, evaluates
inter-unit correlation. According to the Q distribution critical values
used in the Frees test, alpha: 0.10 is 0.2559, alpha: 0.05 is 0.3429,
and alpha: 0.01 is 0.5198. The test statistic is significant at the 95%

Table 6

level (2.751 > 0.3429), indicating the presence of significant inter-
unit correlation in the model.

To address the issues of deviations from assumptions such as
heteroscedasticity, autocorrelation, and inter-unit correlation in the
model, and to increase the reliability of the model's estimates, the
test developed by Driscoll and Kraay (1998) will be applied. This test
is widely used in panel data analyses and aims to correct deviations
from assumptions, thereby enhancing the reliability of estimates.
Applying the Driscoll and Kraay test will strengthen the model's
robustness and ensure more reliable and valid results. This test will
address  existing problems like heteroscedasticity and
autocorrelation in the model.

Driscoll-Kraay Test Results

Variable Coefficient Standard Error P> |t]
Top1io - - -
WJP Rule of Law Index: Overall Score 0 - -
Factor 1: Constraints on Government Powers -.0004273 .0128403 0.974
Factor 2: Absence of Corruption .0195649 .0127078 0.158
Factor 3: Open Government -.0075643 .0097218 0.456
Factor 4: Fundamental Rights -.0042551 .0141784 0.771
Factor 5: Order and Security -.0154801 .0089579 0.118
Factor 6: Regulatory Enforcement .0489738 .0207643 0.043**
Factor 7: Civil Justice -.0102879 0152427 0.517
Factor 8: Criminal Justice -.0285355 .0145878 0.082**
Constant 1894653 .012994 0.000*
F Statistic (P-Value) 113.82  (0.000)
R? 0.0654

Note: * Indicates statistical significance at the 1% level.
Note: ** Indicates statistical significance at the 5% level.
Note: *** Indicates statistical significance at the 10% level.

The model's F statistic is found to be 113.82, and the probability
value is 0.0000. This shows that the model is statistically significant
overall. The R? of the model is 0.0654, indicating that the model
explains 6.54% of the variance in the dependent variable. This result
shows that the explanatory power of the variables used in the model
is limited, and the model has limited success in predicting the
dependent variable. The constant coefficient of the model is
0.1894653, and the standard error is 0.012994. The probability value
is 0.000, making the constant coefficient statistically significant at
the 1% level. This result shows that the basic level of the model is
statistically significant and that the basic level of the dependent
variable is distinct.

Factor 1: Constraints on Government Powers. This variable
represents measures to limit the government's powers. The
coefficient value is -0.0004273, and the standard error is 0.0128403.
The probability value is 0.974, indicating that this variable is not
statistically significant. Factor 2: Absence of Corruption. The
coefficient of this variable is 0.0195649, and the standard error is
0.0127078. The probability value is 0.158, indicating that this
variable does not have a statistically significant impact on the
dependent variable. The reduction or increase in corruption does not
have a significant impact on the dependent variable. Factor 3: Open
Government. The coefficient of this variable is -0.0075643, and the
standard error is 0.0097218. The probability value is 0.456,

indicating that this variable does not have a statistically significant
impact on the dependent variable. The impact of open government
practices on the dependent variable is not significant. Factor 4:
Fundamental Rights. The coefficient of this variable is -0.0042551,
and the standard error is 0.0141784. The probability value is 0.771,
indicating that this variable does not have a statistically significant
impact on the dependent variable. The increase or decrease in the
protection of fundamental rights does not have a significant impact
on the dependent variable. Factor 5: Order and Security. This
variable represents order and security. The coefficient value is -
0.0154801, and the standard error is 0.0089579. The probability
value is 0.118, indicating that this variable does not have a
statistically significant impact on the dependent variable. Changes in
the level of order and security do not significantly affect the
dependent variable. Factor 6: Regulatory Enforcement. This variable
represents the effectiveness of regulatory enforcement. The
coefficient is 0.0489738, and the standard error is 0.0207643. The
probability value is 0.043, making this variable statistically
significant at the 5% level. This result shows that the increase in the
effectiveness of regulatory enforcement has a positive impact on the
dependent variable. Making regulatory enforcement more effective
contributes to the increase of the dependent variable. Factor 7: Civil
Justice. This variable represents civil justice. The coefficient is -
0.0102879, and the standard error is 0.0152427. The probability
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value is 0.517, indicating that this variable does not have a
statistically significant impact on the dependent variable. Changes in
the level of civil justice do not significantly affect the dependent
variable. Factor 8: Criminal Justice. This variable represents criminal
justice. The coefficient is -0.0285355, and the standard error is
0.0145878. The probability value is 0.082, making this variable
statistically significant at the 10% level. This result shows that the
increase in the effectiveness of criminal justice has a negative impact
on the dependent variable. Making criminal justice more effective
leads to a decrease in the dependent variable.

6. Conclusion

The study provides empirical data showing the significant impact
of the sub-factors of the rule of law on income inequality in high-
income countries. The study shows that the sub-factors of the rule
of law, including criminal justice and regulatory enforcement, have
a significant impact on income distribution. More specifically,
effectively implemented regulations are associated with more
equitable income distribution, while strong criminal justice systems
help reduce income inequality. These results emphasize the need to
develop legal and regulatory institutions that promote fair economic
development. More research is needed to examine the continuously
changing relationships between legal systems and economic
outcomes and to identify policy measures that help reduce income
inequalities. The study's findings strengthen broader discussions
about the impact of governance on economic progress and highlight
the vital importance of the rule of law for social and economic justice
and achieving fairness in income distribution.
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